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IN  AUGUST,  1941,  this  32-page  booklet  was 

])ublislie<l  by  Canco  to  aid  the  Government’s  /J,! 

national  nutrition  program.  To  date,  tins  /^|!// 

pnblieation  lias  run  into  two  printings  and 
reaebed  over  half  a  million  borne  eeonomists, 

teachers,  and  their  jnipils.  "Help  Make  ^HKf  i>!0 

America  Strong’’  contains  non-teebnieal  ~  " 

interpretations  of  the  (Government -approved  diet  in  terms  of  canned 
foods.  ^  e  feel  that  this  booklet  has  resulted  in  a  better  appreciation  of 
the  nutritive  qualities  of  the  canned  foods  yon  pack. 
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AM ACHE 

MACHINE  CO. 

Green  Pea  Hulling  Specialists 


The  construction  and  operation  of 
Hamachek  Ideal  Viners  assures  more 
thorough  hulling.  This  means  more 
peas  from  the  same  vines,  and  an  im¬ 
portant  improvement  in  quality  due  to 
less  breakage  and  damage  to  the  peas 
during  the  hulling  j  rocess.  The  peas 
saved  are  the  best  quality  that  were  in 
the  vines. 

The  savings  effected  over  the  use  of 
any  other  machine  amount  to  several 
hundred  dollars  to  each  vlner,  each 
season. 


No.  2  UNIVERSAL  JW 

CORN  CUTTER  CZII 

Highly  improved,  double  head  ro¬ 
tary  machine.  Increases  yield  by 
eliminating  waste.  Improves  qual¬ 
ity.  Exceptionally  versatile;  will 
single-cut  whole  grain  corn,  double¬ 
cut  kernel  corn,  or  cut  and  scrape 
for  cream  style.  Lubrication  is  auto¬ 
matic;  built-in. 

Mail  Coupon  for  FREE  Catalog, 
Modern  Canning  Machinery 


To  Help  Maintain  Vital  Victory  Production  of 

THE  GOVERNMENT'S  REQUIREMENTS 

GANNERS’  too-! 


The  Number  One  job  of  all  industry  right  now  is  supplying 
the  government's  war  needs.  But  Canning  Machinery  comes  a 
close  second,  because  Food  is  necessary  too,  to  win  the  war. 
You  can  play  an  important  part  in  this  dual,  victory  program — 
by  anticipating  your  machinery  needs.  It  may  not  be  possible 
to  deliver,  this  year,  the  canning  machinery  you  order  now; 
but  it  is  not  too  early  to  get  your  orders  in  now,  so  that 
machinery  can  be  delivered  to  you  the  early  part  of  next  year. 


A  NECESSITY  FOR  BETTER  PACKS 
OF  PEAS  OR  LIMA  BEANS 
AT  GREATER  PROFITS 


CORN  CANNERS 


4^  FMC 
DOUBLE  HUSKER 

A  new  and  different 
husking  principle  now 
brings  husking  effidency 
close  to  100%.  Com¬ 
pletely  eliminates  bruis¬ 
ing  or  breaking,  even 
with  the  tenderest,  small¬ 
est,  selected  ears.  Bigger 
capacity;  low  upkeep. 
Motor  drive  optional. 


wm 


BQRIPJBIiMM 


(S|»ra9ii«-S«ll$  Division) 

V  HOOPESTON,  ILLINOIS 

FOOD  MACHINERY  CORP.,  Hoopeston,  III. 

Please  send:  Full  Details  Re; _ 

Q  Your  General  Catalog 
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From  Box  Seats  to  Bleachers 
They  Will  Be  For  Our  Team 


I 


The  production  battle  of  the  food  industry 
is  a  production  battle  for  the  nation.  130, 
000,000  Americans  are  as  much  interested  in 
the  success  of  the  production  program  as 
those  who  are  engaged  in  the  industry. 

Never  in  the  history  of  modern  industry 
has  interest  in  production  and  production 
methods  been  so  widespread.  Never  have 
the  facilities  and  needs  of  various  industries 
been  so  widely  and  so  thoroughly  studied 
and  known.  Never  has  the  individual  plant 
— large  or  small — in  all  the  ramifications  of 
its  operation  been  of  such  tremendous  uni¬ 
versal  concern.  War — national  security — 
the  desire  for  victory — have  mutualized  the 
values  of  all  industry,  all  production  facil¬ 
ities — all  vital  materials  and  products — and 


every  citizen  takes  a  personal  interest  in  their 
correct  employment  or  use. 

As  the  fruit  and  vegetable  canners  of 
America  enter  more  actively  a  season  of  in¬ 
tensive  operation,  the  people  understand  that 
they  are  engaged  in  making  a  vital  contri¬ 
bution  to  the  successful  conclusion  of  the 
war.  They  fully  appreciate  that  during  the 
next  few  weeks  successful  operation  in  this 
segment  of  the  food  industry  will  be  tremen¬ 
dously  important  to  our  country,  the  United 
Nations  and  to  a  democratic  way  of  life  for 
the  peoples  of  the  world. 

Our  team  in  the  Victory  Production 
League  will  have  unanimous  support  — from 
box  seats  to  bleachers.  Victory  in  food  pro¬ 
duction  will  be  attained. 


Get  Maximum  Yield  --  -  Waste  Helps  Our  Enemies 


There  are  five  possible  major  wastes  that  can  occur  in  tlic  operation  of  a  eannin<f 
[)lant  during  any  season,  which  are  of  prime  importance  to  the  management,  but  which, 
this  year,  are  of  importance  to  every  citizen.  These  wastes  not  only  affect  profits  —  tliey 
affect  supplies  tliat  are  essential  to  winning  the  war.  These  are  (I)  Waste  of  Kaw 
Stock,  (2)  Waste  of  Product,  (3)  Waste  of  Production  Time,  (  I)  Waste  of  Labor,  and 
(o)  Waste  of  Power.  One,  or  more,  of  these  wastes  can  occur  in  any  department  of 
operation.  But  this  fact  is  substantiated  beyond  successful  challenge.  Whenever 
Langsenkamp  Production  Units  are  used,  these  wastes  are  reduced.  Langsenkamp 
Equipment  fits  perfeetly  into  the  stringent  needs  of  today,  because  it  is  designed  to  in¬ 
crease  efficiency  and  reduce  costs — eliminate  waste  in  whatever  form  it  may  occur. 


F.  H.  LANGSENKAMP  COMPANY 

“Efficiency  in  the  Canning  Plant"” 
INDIANAPOLIS,  INDIANA 
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1.  KEEPING  EGGS  IN  ONE  BASKET  may  not  be  a  good 
idea,  but  keeping  spare  machinery  parts  in  one  place 
makes  sense!  You  know  what  you've  got  at  a  glance. 


3.  LIKE  JEWELS  IN  A  WATCH,  spare  parts  help  keep 
lines  moving  smoothly.  Breakdowns  won't  break 
up  production  when  repairs  can  be  made  quickly. 


Maintaining  high  speed  production  during 
I  the  canning  season  depends  to  a  large  ex¬ 
tent  on  keeping  equipment  in  perfect  operating 
order.  And  the  ability  to  make  quick  changes  and 
effect  repairs  of  worn  parts  is  vitally  important. 

When  ordering  spare  parts,  remember  that  the 
materials  for  making  new  parts  are  scarce,  and 
stocks  of  replacements  on  hand  are  being  depleted 
quickly.  Make  certain  before  discarding  any  part, 
whether  it  can  be  repaired  for  additional  use. 


Store  your  equipment  re¬ 
pair  parts  carefully,  coat 
with  a  film  of  oil  or  grease. 

2.  Anticipate  your  con  re¬ 
quirements  in  advance. 

3.  Avoid  "rough  handling" 
of  empty  cans,  bent  cans 
cause  trouble. 

4.  Inspect  double  seaming 
mechanism  frequently,  test 
end  seam  periodically. 


5,  Don't  drop  or  throw  cans 
in  retort  baskets,  jammed 
seams  cause  leaks. 

6,  Keep  closing  machines 
and  other  equipment  well 
greased  and  oiled. 

7,  Warehouse  finished  prod¬ 
ucts  properly,  inspect 
stacks  frequently. 

8,  See  that  retort  thermome¬ 
ter  and  gauges  register  ac¬ 
curately,  watch  yourtiming. 


CONTINENTAL  CAN  COMPANY 

OFFICES  AND  PLANTS  IN  ALL  PRINCIPAL  CITIES 


(Reprints  of  this  advertisement  ore  available  for  posting  up  around  your  plant.  Simply  write  Continental  Can  Co.,  100  E.  42  St.,  N.  Y.C ) 
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EDITO 


The  index — The  writer’s  father  used  to  say  that 
the  finest  gift  of  an  all-wise  and  kindly  Providence 
is  forgetfulness.  But  come  times  when  you  wish 
that  you  could  remember,  especially  the  important  de¬ 
tails,  and  particularly  now  when  war  regulations  test 
the  best  of  memories.  So  the  Index  which  we  give  you 
in  this  edition,  covering  the  issues  of  the  past  year — 
Vol.  64,  completed  as  we  go  into  the  65th  year  of  serv¬ 
ice  to  canners,  mark  you — will  serve  to  direct  you  to 
all  that  great  mass  of  war  instructions  and  orders, 
an  invaluable  reference  as  you  will  find.  You  should 
be  careful  to  preserve  this  copy  of  your  Journal,  so 
that  when  you  want  to  know,  this  will  give  you  the 
quick,  and  the  accurate  answer,  including  the  altera¬ 
tions  and  changes. 

If  you  find  it  such  we  will  feel  amply  repaid — except 
that  you  might  broadly  hint,  if  not  plainly  tell,  your 
supply  men  who  think  it  unnecessary  to  advertise  at 
this  time,  that  they  are  making  a  grave  mistake  in  such 
thinking,  and  ought  to  support  this  fine  old  journal 
and  keep  themselves  alive  with  this  one  industry  that 
will  see  no  diminution  come  what  may  in  this  war.  The 
canning  of  food  will  be  encouraged,  helped,  enlarged. 
If  they  do  not  they  will  soon  be  forgotten,  and  will  have 
to  start  all  over  again,  not  only  after  the  war  and  when 
they  will  badly  need  orders,  but  next  season!  That’s 
the  forgetfulness  that  clears  the  way  for  new  firms 
and  new  blood  and  new  competition ;  well  worth  guard¬ 
ing  against,  they  might  remember. 

PLEASE,  PAUL,  DESIST— Paul  Williams,  he  the 
maker  of  standards  for  canned  foods,  and  for  many 
other  foods,  whose  good  work  we  have  consistently 
encouraged  and  endorsed,  is  breaking  out  with  a  veri¬ 
table  rash  of  new  standards,  and  changes  in  old  ones. 
Please,  Paul,  those  old  standards  were  good  enough 
for  the  duration,  and  you  should  permit  the  boys  to 
put  all  their  time  in  producing  more  and  more  goods, 
and  not  take  their  time  studying  new  regulations  or 
requirements.  Not  now,  Paul.  Please  issue  a  cancel¬ 
lation  order  now  and  at  once,  recalling  all  these  new 
orders,  and  simply  urging  a  compliance  with  the  old, 
which  will  be  no  time-loser  for  them  since  they  are 
complying  now.  We’ll  be  back  with  you  after  this 
mess  is  cleaned  up,  Paul. 

And  as  for  changing  labels  at  this  eleventh  hour, 
well,  it  can’t  be  done,  and  it  won’t.  You’ve  gained 
nicely  in  prestige,  but  you’ll  lose  all  if  you  try  to  force 
this. 
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HEAT — Other  regions  have  had  storms  and  floods, 
with  damage  to  crops  and  property,  but,  brother,  let 
me  tell  you  we  have  had  HEAT  in  these  quarters — 
95°  to  97°,  with  plenty  of  humidity;  the  kind  of 
weather  that  pleases  the  heart  of  the  corn  canner  as 
his  crop  crackles  in  the  broiling  heat,  but  not  so  the 
average  human.  However,  let  The  Neiv  York  Times’ 
editor  tell  about  his  92°  as  he  did  on  Tuesday  the  21st, 
under  the  caption — 

WHEW! — We’ve  got  to  try  and  live  with  the  weather 
and  so  we  don’t  want  to  speak  unkindly  of  it,  but  decent 
regard  for  the  truth  forces  us  to  admit  that  yesterday  and 
Sunday  were  about  the  meanest,  red-hottest,  body-scorching, 
nerve-biting,  viscid,  clammy,  sticky,  damp,  moist,  unpleas¬ 
ant,  superhumid  alleged  days  that  have  ever  shown  their 
fire-tipped  snoots  in  these  parts.  The  heat  was  diabolo- 
leptic,  full  of  an  inhuman  malice.  It  was  too  hot  to  eat, 
drink — except  to  make  it  worse — read,  talk,  think,  sit,  lie, 
sleep,  keep  awake.  It  was  thorough  and  a  corker.  “What’s 
that  funny  noise  in  the  refrigerator?”  asks  the  Missus. 
“The  ice  water  bilin’,”  says  you. 

You  not  only  felt  the  heat  but  you  saw  it,  so  far  as  you 
were  not  blinded  by  the  blaze.  You  smelled  it.  You  heard 
its  waves  beat  in  your  ears.  Above,  around  and  in  you  it 
fried,  fricasseed,  baked,  broiled.  In  no  Bacchic  sense  but 
literally  you  were  stewed,  cooked,  done.  Already  you  almost 
seemed  to  hear  the  bats  scamper  in  your  belfry.  Smith? 
Don’t  say  that.  A  hot  word  straight  from  the  forge.  But, 
no,  it’s  our  old  friend,  Sidney,  sitting  “in  your  bones,”  you 
know.  Well,  Sidney  must  have  been  curiously  fond  of 
grilled  bones. 

You  begin  to  doze  faintly.  Whom  should  you  see  but  those 
immemorial  vamps  and  runners  to  the  fire,  the  Fire  Drake 
and  the  Salamander.  “For  three  months  I  blew  the  bellows 
for  Vulcan  in  the  bowels  of  Aetna,”  quoth  Drake,  “but 
that  was  air-cooled  compared  with  New  York.”  “I  dived 
head  first  into  Vesuvius  to  cool  off,”  quoth  Salamander. 
“It  was  like  the  Antarctic  water  compared  to  the  land  and 
water  of  New  York.”  “I  used  to  take  a  dip  every  day  in 
the  burning  waves  of  the  River  Phlegethon  in  Hades,” 
quoth  Drake.  “Let’s  get  to  heaven  out  of  here,”  says  Sala¬ 
mander.  “Right  you  are.  Let’s  spend  a  few  weeks  on  the 
beach  of  Aden  and  recuperate.  Salamander,  meander!” 

LABOR  FARM  WAGE  RATES  HIGHEST  IN  22 
YEARS,  SAYS  BAE — Farm  wage  rates  on  July  1  were 
highest  in  22  years.  Farmers  were  paying  hired  help  more 
than  double  1910-14  average  wage,  and,  at  202,  the  index 
was  42  points  above  July  1,  1941,  farm  wage  level.  Farm 
wage  rates  have  shown  an  upward  trend  since  January  1, 
1940,  with  marked  increases  throughout  1941  and  thus 
far  in  1942.  Increase  from  April  to  July  this  year  was  five 
times  usual  seasonal  rise.  Monthly  wage  rates  including 
board  increased  in  nearly  all  sections  of  country  during 
second  quarter  of  1942  and  were  up  sharply  over  July,  1941, 
levels  in  all  geographic  divisions.  Increases  over  last  year 
ranged  from  about  18  per  cent  in  East  North  Central  Divi¬ 
sion  to  over  40  per  cent  in  Pacific  Coast  States.  Average 


rate  per  day  without  board  for  entire  country  was  $2.45 
on  July  1,  up  34  cents  since  April  and  47  cents  over  July, 
1941.  This  is  highest  day  rate  recorded  since  1920.  Every 
State  showed  an  increase  over  a  year  ago,  except  Nevada, 
where  no  change  was  indicated.  Average  July  1  day  rate 
varied  mai'kedly  by  States,  however,  as  a  result  of  type 
of  work  being  done,  skill  of  workers,  living  costs,  and  com¬ 
petition  of  industrial  employment  opportunities  ranging 
from  $1.15  in  South  Carolina  to  $4.85  in  Washington.  Sup¬ 
ply  of  farm  labor  was  reported  by  correspondents  at  58 
per  cent  of  normal  for  the  United  States.  This  is  the 
smallest  figure  on  record. 

How  are  you  going  to  get  cheaper  canned  foods 
under  these  conditions? 

ABSURDITIES — Report  is  prevalent  that  OPA  will 
collect  monthly  figures  on  the  holdings  of  canned  foods, 
and  others — 103  food  items — from  6,000  (save  the 
mark!)  canners,  and  12,000  wholesalers;  a  new  flock 
of  records  to  be  kept  and  reported?  No,  we  don’t  be¬ 
lieve  it.  What  would  help  the  upward  spiraling  of 
inflation  half  as  much  as  the  evidences  of  rapidly  de¬ 
creasing  food  supplies!  Holders  could  not  profit,  due 
to  the  ceilings,  and  it  would  only  stampede  consumers 
to  get  a  share,  before  they  are  all  gone.  If  the  report 
is  not  more  nearly  correct  than  the  6,000  canners  men¬ 
tioned,  there  is  nothing  to  worry  about.  The  1939 
U.  S.  Census  takers  could  find  only  2,007  canners, 
with  dried  food  men  and  kindred  food  processors,  we 
would  remind  the  experts  of  the  advertising  agencies; 
just  to  protect  them  from  buying  a  lot  of  this  hot  air, 
for  it  is  being  peddled.  And  many  supply  men  to  this 
industry  would  do  well  to  revise  their  mailing  lists, 
and  save  waste  in  mailing  charges  and  cost  of  catalogs ; 


for  believe  it  or  not  there  are  lists  for  sale  showing 
such  ridiculous  figures  as  this.  Get  a  copy  of  the  NCA 
1942  Directory  of  Canners,  ($2)  just  issued,  and  check 
it  for  yourself  and  lighten  the  load  on  the  over-worked 
post  office  if  you  care  nothing  for  the  heavy  loss  in 
printing  and  postage,  clerical  work,  etc.  There  are 
less  than  2,000  canners,  and  don’t  let  anyone  tell  you 
otherwise. 

— AND— 

Crabs,  hard,  soft  and  crab  meat,  are  one  of  Mary¬ 
land’s  most  boasted  delicacies.  All  epicures,  and  most 
bacteriologists,  too,  we  guess,  must  have  been  shocked 
at  the  latest  blast  against  cans,  and  from  our  own  home 
journal.  The  Sun.  For  years  the  crab  men,  on  the  bay, 
have  steamed  the  hard  crabs,  picked  the  cooked  meat 
from  the  shells,  and  pack  it  into  snap-top  cans,  with 
holes  in  the  bottom,  to  be  shipped  in  ice  to  all  sections 
of  the  country.  Being  a  seafood  the  constant  icing  is 
most  important. 

Now  we  are  told,  under  the  heading:  “Crab  meat 
epicures  hail  impending  exit  of  tin  can”  that  the  crab 
meat  will  be  packed  in  glass,  pasteurized  at  140  degrees 
for  one  hour,  and  that  it  can  then  be  kept  long  periods, 
and  shipped,  apparently,  with  immunity.  Fish  can¬ 
ners  know  the  difficulties  of  keeping  their  products  in 
safe  condition,  even  when  sealed  in  cans  and  sterilized 
at  high  temperatures  for  long  periods,  so  do  the  crab 
handlers  and  canners.  What  will  the  scientific  men 
say  about  this  ?  Have  we  all  been  simply  superstitious 
about  sea  foods,  and  the  difficulty,  not  to  say  danger, 
of  improperly  keeping  them?  Or  is  it  just  another 
slam  at  cans? 


PRICE  ORDER  FOR  CANNED 
SOUPS 

On  July  17  the  Office  of  Price  Admin¬ 
istration  issued  maximum  price  regula¬ 
tion  No.  181  which  sets  up  a  new  formula 
for  condensed  soups  packed  under  Con¬ 
servation  Order  M-81.  This  new  order 
supersedes  the  general  maximum  price 
regulation  issued  April  28,  1942,  except 
as  to  the  licensing  and  posting  pro¬ 
visions.  A  statement  of  considerations 
involved  accompanied  the  order  which 
outlines  the  reasons  for  the  order. 

Gist  of  the  pricing  foi’mula  is  that  it 
first  takes  the  average  1941  price  for  the 
related  variety  of  soup  then  sold,  in  an 
appropriate  can  size.  The  appropriate 
can  size  is  that  which  had  the  largest 
retail  sale  for  that  variety  during  1941. 

Secondly,  this  price  is  adjusted  pro¬ 
portionately  to  reflect  differences  between 
the  costs  of  putting  up  the  old  soups  and 
those  of  putting  up  the  comparable  new 
one.  The  entire  year  1941  is  taken  as  the 
most  recent  normal  base  period  in  order 
to  have  one  which  is  fairly  representa¬ 
tive  and,  at  the  same  time,  extensive 
enough  to  take  into  account  the  wide 
seasonal  variations  in  packing  the  soups 
covered  by  the  Conservation  Order  and 
its  amendments. 

The  soup  canner  actually  will  calculate 
his  new  ceiling  price  on  soup  packed 


after  June  30,  1942,  by  the  following 
steps : 

(1)  Determine  the  weighted  average 
price  per  dozen  charged  during  1941  for 
the  related  variety  of  canned  soup  then 
sold,  in  the  can  size  having  the  largest 
1941  retail  sale  for  that  variety. 

(2)  Determine  the  weighted  average 
direct  cost  per  dozen  for  such  soup  dur¬ 
ing  1941. 

(3)  Divide  the  result  of  the  weighted 
average  price  per  dozen  charged  during 
1941  (Answer  1)  by  the  weighted  aver¬ 
age  direct  cost  per  dozen  during  1941 
(Answer  2).  This  might  result  in  a 
figure,  for  example,  such  as  1.10,  thus 
reflecting  in  this  case  a  10  per  cent 
mark-up. 

(4)  Multiply  the  figure  so  obtained 
(Answer  3)  by  the  dii’ect  cost,  per  dozen 
of  the  variety  and  can  size  of  canned 
condensed  soup.  The  figure  arrived  at 
by  this  multiplication  will  represent  the 
canner’s  maximum  price.  Direct  cost,  it 
should  be  observed,  should  be  figured  at 
material  prices,  labor  rates  and  overhead 
rates  in  effect  on  Mai’ch  30,  1942,  except 
that  in  the  case  of  raw  materials. 

However,  many  soup  canners  cus¬ 
tomarily  sell  all  or  part  of  their  soups 
on  a  “price-line”  basis.  This  means  a 
uniform  price,  I'egardless  of  direct  cost 


differences  in  the  respective  varieties 
comprising  the  price  line.  Under  such 
practice  some  higher  cost  soups  sold 
below  their  normal  individual  prices, 
while  lower  cost  soups  sold  somewhat 
higher. 

In  order  to  preserve  customary  trade 
practices,  OPA  has  established  a  formula 
whereby  those  soup  manufacturers  who 
since  January  1,  1941,  have  used  the 
“price-line”  method  may  continue  doing 
business  along  these  lines  by  taking  the 
following  steps: 

(A)  Take  the  average  maximum  sales 
price  arrived  at  under  the  previous 
computations  for  each  variety  to  be  sold 
in  the  batch  of  soups  used  in  the  “price¬ 
line”  method. 

(B)  Weight  the  average  prices  on  the 
basis  of  sales  made  of  that  particular 
variety  over  the  past  year,  without  re¬ 
gard  to  can  size.  The  weighted  average 
is  the  “uniform-price-line”  seller’s  ceiling 
for  the  group. 

In  other  words,  suppose  a  soup  canner 
has  sold  twice  as  many  Type  A  soup, 
which  under  the  new  formula  could  come 
out  to  a  ceiling  price  of  nine  cents  per 
can,  as  he  did  Type  B  soup,  which  under 
the  new  formula  would  come  out  to  a 
ceiling  price  of  12  cents  per  can.  There¬ 
fore,  if  he  wished  to  sell  both  cans  at  a 
uniform  price,  his  uniform-price-line 
ceiling  for  the  two  would  be  10  cents 
per  can  for  each. 
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SPECIAL  DEALS  "OUT"  OF 
MARCH  CEILINGS 


OPA-29n,  July  18,  19^2 

Storekeepers,  wholesalers  and  manu¬ 
facturers  who  had  abnormally  low 
prices  throughout  March  as  a  result  of 
special  merchandising  deals  or  tem¬ 
porary  price  reductions  were  given  relief 
July  18  by  an  amendment  to  the  General 
Maximum  Price  Regulation  permitting 
quick  adjustment  of  their  ceiling  prices. 

Issuing  Amendment  No.  14  to  the  Gen¬ 
eral  Regulation,  Price  Administrator 
Leon  Henderson  announced  that  in  two 
circumstances  sellers  may  adjust  their 
own  ceiling  prices  at  once  to  levels  pre¬ 
vailing  prior  to  the  special  sales. 

A  number  of  manufacturers  and 
wholesalers,  particularly  in  the  food  and 
drug  trades,  had  special  discounts  and 
merchandising  deals  in  effect  through¬ 
out  March,  the  base  pricing  period  under 
the  General  Maximum  Price  Regulation. 
In  certain  cases  retailers  reflected  these 
special  deals  in  their  own  March  prices. 
For  such  sellers,  today’s  amendment 
gives  immediate  relief. 

Specifically,  the  amendment,  effective 
July  21,  provides  relief  under  the  follow¬ 
ing  conditions: 

1.  Any  seller,  other  than  a  retailer, 
whose  maximum  price  for  a  commodity 
is  based  on  a  special  deal  or  other  price 
reduction  limited  to  four  months,  may 
raise  his  maximum  to  the  highest  price 
at  which  he  delivered  the  commodity 
during  the  30  days  immediately  preced¬ 
ing  the  temporary  reduction. 

2.  A  retailer  whose  maximum  price  for 
a  commodity  is  reduced  as  a  result  of  a 
special  deal  which  his  supplier  made 
available  to  him  may  raise  his  maximum 
to  the  highest  price  at  which  he  deliv¬ 
ered  the  commodity  during  the  30  days 
immediately  preceding  the  temporary 
reduction. 

A  retailer  whose  temporary  reduction 
was  not  based  on  a  special  deal  provided 
by  his  supplier  may  apply  to  OPA  under 
Section  18  (a)  of  the  General  Maximum 
Price  Regulation  for  adjustment  of  his 
maximum  price  if  his  ceiling  price  is 
abnormally  low  in  relation  to  his  com¬ 
petitors  and  causes  him  substantial 
hardship. 

“Special  deal,”  as  used  in  the  amend¬ 
ment,  includes  any  temporary  reduc¬ 
tion — that  is,  one  limited  to  four 
months — in  the  price  charged  to  pur¬ 
chasers  of  the  same  class.  Most  com¬ 
monly  such  reductions  took  the  form  of 
“free”  merchandise  offered  with  the  sale 
of  the  same  or  other  merchandise,  com¬ 
bination  sales  at  reduced  prices,  one- 
cent  sales,  and  special  discounts  designed 
to  stimulate  business  during  slack 
seasons. 

As  a  check  on  action  taken  by  sellers, 
the  amendment  requires  the  seller  to 
report  any  adjustment  made  by  him 


within  10  days  to  OPA,  showing  that  the 
adjustment  falls  within  the  limitations 
prescribed  in  the  amendment.  OPA  re¬ 
serves  the  right  to  alter  the  adjusted 
price  at  any  time. 

“As  everyone  knows,  the  over-all  price 
regulation  was  intended  to  place  a  ceiling 
on  the  general  level  of  prices,”  Mr.  Hen¬ 
derson  said. 

“Earlier  we  set  up  machinery  by  which 
wholesalers  and  manufacturers,  as  well 
as  retailers,  may  apply  to  OPA  for  ad¬ 
justment  when  their  ceilings  are  abnor¬ 
mally  low  in  relation  to  their  competitors 
and  cause  substantial  hardship.  As  a 
protection  to  established  price  levels,  we 
included  a  prohibition  against  an  adjust¬ 
ment  that  would  tend  to  increase  the 
level  of  retail  prices. 

“Now  we  are  taking  a  logical  step 
under  this  policy  of  smoothing  out  the 
rough  spots  and  permitting  certain  sell¬ 
ers  whose  prices  are  obviously  below 
those  of  their  competitors  and  are  in¬ 
evitably  causing  hardship  to  make  im¬ 
mediate  adjustments  first  and  then 
report  their  action  to  us  for  review. 

“This  step  holds  the  general  level  of 
prices  unchanged  while  at  the  same  time 
providing  quick  relief  for  out-of-line 
cases.” 

Sellers  who  use  this  amendment  to  ad¬ 
just  their  ceiling  prices  must  within  10 
days  thereafter  submit  the  following  in¬ 
formation  to  the  nearest  OPA  regional 
office  or,  if  sales  of  the  article  involved 
are  made  in  more  than  one  region,  then 
to  the  national  office  in  Washington: 

(a)  The  seller’s  maximum  price  for  the 
commodity  prior  to  the  adjustment  per¬ 
mitted  by  this  section; 

(b)  A  descrpition  of  the  special  deal 
given  by  the  seller  including  all  the  terms 
thereof,  the  class  or  classes  of  purchasers 
to  which  it  was  applicable,  the  dates  dur¬ 
ing  which  it  was  in  effect,  and  copies 
of  price  lists,  advertisements  and  trade 
announcements  pertaining  to  such  spe¬ 
cial  deal; 

(c)  In  the  case  of  a  seller  at  retail,  a 
description  of  the  special  deal  given  to 
him  by  his  supplier  including  all  the 
terms  thereof,  the  dates  during  which 
it  was  in  effect  and  copies  of  price  lists 
and  trade  announcements  pertaining  to 
such  special  deal; 

(d)  In  the  case  of  a  seller  other  than 
a  seller  at  retail,  detailed  evidence  dem¬ 
onstrating  that  the  special  deal  was  to 
have  terminated  on  or  before  a  date  not 
more  than  123  days  from  the  date  on 
which  the  special  deal  first  became 
effective ; 

(e)  The  adjusted  maximum  price  es¬ 
tablished  by  the  seller  pursuant  to  this 
.section ;  and 

(f)  A  description  of  all  prices  and 
terms  of  payment  which  the  seller  has 
had  in  effect  for  the  commodity  since 
January  1,  1941. 


AGREE  ON  STORACE-IN-TRANSIT 
ARRANGEMENT 

ODT,  July  18,  19U 

Joseph  B.  Eastman,  Defense  Transpor¬ 
tation  Director,  July  18  announced  that 
transcontinental  railroads  have  agreed 
to  amend  their  storage-in-transit  ar¬ 
rangements  on  eastbound  canned  foods 
to  permit  shipments  originating  in  both 
North  Pacific  areas  and  South  Pacific 
areas  to  be  consolidated  in  movement 
from  the  storage-in-transit  points.  The 
agreement  followed  a  joint  request  by 
the  War  Department,  Department  of 
Agriculture,  and  ODT. 

Up  to  now,  canned  foods  originating 
in  the  southern  and  northern  parts  of 
the  Pacific  Coast  region  have  moved  from 
storage  points  to  destinations  in  the 
East  in  separate  cars. 

These  storage-in-transit  arrangements 
are  necessary  because  much  of  the  space 
formerly  used  for  canned  foods  storage 
on  the  West  Coast  is  now  needed  for 
military  purposes.  At  the  same  time,  it 
is  the  express  purpose  of  ODT  to  en¬ 
courage  the  movement  of  the  packs  from 
Pacific  Coast  areas  to  interior  points 
close  to  ultimate  consumption  before  late 
fall.  Otherwise  refrigerator  cars  would 
have  to  be  used  to  protect  the  shipments 
against  freezing. 

It  is  expected  that  private  purchasers 
will  follow  the  lead  of  the  War  Depart¬ 
ment  and  the  Department  of  Agriculture 
in  arranging  necessary  storage  facilities 
for  this  season’s  pack  at  distributing 
centers  close  to  consumption  areas  so 
that  the  use  of  refrigerator  cars  will  be 
held  to  a  minimum. 

TRUCKS  NEED  COUPON 
BOOKS 

ODT,  July  18,  19U2 

Truckers  were  reminded  July  18  that 
under  the  new  gasoline  rationing  regula¬ 
tions  in  effect  Wednesday,  July  22,  it 
will  be  impossible  to  purchase  gasoline 
in  17  Atlantic  Seaboard  States  without 
coupon  books.  Coupon  books  for  trucks 
traveling  into  the  rationed  area  from 
other  parts  of  the  country  must  be  ob¬ 
tained  from  the  Special  Gasoline  Ration¬ 
ing  Board,  1740  Massachusetts  Ave., 
Washington,  D.  C.  For  trucks  operating 
within  the  rationed  area,  coupon  books 
may  be  obtained  from  the  local  rationing 
boards.  Heretofore  commercial  vehicles 
have  been  permitted  to  purchase  unlimit¬ 
ed  amounts  of  gasoline  without  cards  or 
permits.  The  reminder  that  coupon 
books  will  be  required  on  and  after 
Wednesday,  July  22  was  issued  by  the 
Office  of  Defense  Transportation  owing 
to  the  fact  that  very  few  applications 
have  been  submitted  to  the  Special  Gaso¬ 
line  Rationing  Board  by  operators  out¬ 
side  the  rationed  area.  This  was  taken 
as  an  indication  that  such  truckers  gen¬ 
erally  were  not  familiar  with  the  new 
regulations  of  the  Office  of  Price  Ad¬ 
ministration.  Application  forms  will  be 
mailed  to  truck  operators  by  the  Special 
Washington  Board  upon  request. 
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FRUIT  COCKTAIL  STANDARDS  PROPOSED 
FOR  QUALITY  AND  FILL 


Based  upon  evidence  presented  at  hear¬ 
ings  held  in  January  1941  and  April 
1942,  the  Federal  Security  Administrator 
has  proposed  a  standard  of  quality  and 
a  standard  for  fill  of  container  for  canned 
Fruit  Cocktail  and  requested  that  written 
exceptions  to  the  proposed  regulations 
be  made  within  20  days  of  July  16,  the 
date  of  publishing  in  the  Federal  Regis¬ 
ter,  by  any  interested  party  whose 
appearance  was  filed  at  the  hearings. 
Such  exceptions  should  point  out  any 
alleged  errors  in  the  proposed  regula¬ 
tions  and  may  be  accompanied  by  sup¬ 
porting  briefs.  They  must  be  filed  with 
the  Hearing  Clerk  of  the  Federal  Se¬ 
curity  Agency,  Office  of  the  Assistant 
General  Counsel,  Room  2242  South 
Building,  14th  Street  and  Independence 
Avenue,  Southwest,  Washington,  D.  C. 
Texts  of  the  proposed  standards  follow: 

STANDARD  OF  QUALITY 

§  27.041  Canned  fruit  cocktail,  canned 
cocktail  fruits,  canned  fruits  for  cock¬ 
tail — Quality;  label  statement  of  sub¬ 
standard  quality,  (a)  The  standard  of 
quality  for  canned  fruit  cocktail  is  as 
follows : 

(1)  Not  more  than  20  per  cent  by 
weight  of  the  units  in  the  container  of 
peach  or  pear,  or  of  pineapple  if  the 
units  thereof  ai'e  diced,  are  more  than  % 
inch  in  greatest  edge  dimension,  or  pass 
through  the  meshes  of  a  sieve  desig¬ 
nated  as  h  inch  in  Table  I  of  “Standard 
Specifications  for  Sieves,”  published 
March  1,  1940,  in  L.  C.  584  of  the  Na¬ 
tional  Bureau  of  Standards,  U.  S.  De¬ 
partment  of  Commerce.  If  the  units  of 
pineapple  are  in  the  form  of  sectors,  not 
more  than  20  per  cent  of  such  sectors  in 
the  container  fail  to  conform  to  the  fol¬ 
lowing  dimensions:  The  length  of  the 
outside  arc  is  not  more  than  %  inch  but 
is  more  than  %  inch;  the  thickness  is 
not  more  than  V2  inch  but  is  more  than 

inch;  the  length  (measured  along  the 
radius  from  the  inside  arc  to  the  outside 
arc)  is  not  more  than  1'4  inches  but  is 
more  than  %  inch. 

(2)  Not  more  than  10  per  cent  of  the 
grapes  in  a  container  containing  ten 
grapes  or  more,  and  not  more  than  one 
grape  in  a  container  containing  less  than 
ten  grapes  is  cracked  to  the  extent  of 
being  severed  into  two  parts  or  is  crushed 
to  the  extent  that  their  normal  shape  is 
destroyed. 

(3)  Not  more  than  10  per  cent  of  the 
grapes  in  a  container  containing  ten 
grapes  or  more,  and  not  more  than  one 
grape  in  a  container  containing  less  than 
ten  grapes,  has  the  cap  stem  attached. 

(4)  There  is  present  in  the  finished 
canned  fruit  cocktail  not  more  than  one 
square  inch  of  pear  peel  per  each  one 
pound  of  drained  weight  of  units  of  pear 


plus  the  weight  of  a  proportion  of  the 
packing  medium  which  is  the  same  pro¬ 
portion  as  the  drained  weight  of  the  units 
of  pear  bears  to  the  drained  weight  of 
the  entire  contents  of  the  can.  Such 
drained  weights  shall  be  determined  by 
the  method  prescribed  in  §  27.042. 

(5)  There  is  present  in  the  finished 
canned  fruit  cocktail  not  more  than  one 
squai'e  inch  of  peach  peel  per  each  one 
pound  of  drained  weight  of  units  of 
peach  plus  the  weight  of  a  proportion 
of  the  packing  medium  which  is  the  same 
proportion  as  the  drained  weight  of  units 
of  peach  bears  to  the  drained  weight 
of  the  entire  contents  of  the  can.  Such 
drained  weights  shall  be  determined  by 
the  method  prescribed  in  §  27.042. 

(6)  Not  more  than  15  per  cent  of  the 
units  of  cherry  ingredient,  and  not  more 
than  20  per  cent  of  the  units  of  peach, 
peai-,  or  grape,  in  the  container  is  blem¬ 
ished  with  scab,  hail  injury,  scar  tissue 
or  other  abnormality. 

(7)  If  the  cherry  ingredient  is  arti¬ 
ficially  colored,  the  color  of  not  more 
than  15  per  cent  of  the  units  thereof  in 
a  container  containing  more  than  six 
units,  and  of  not  moi’e  than  one  unit  in 
a  container  containing  six  units  or  less, 
is  other  than  evenly  distributed  in  the 
unit  or  other  than  uniform  with  the 
color  of  the  other  units  of  the  cherry 
ingredient. 

(b)  If  the  quality  of  canned  fruit 
cocktail  falls  below  the  standard  pre¬ 
scribed  in  paragraph  (a)  of  this  section, 
the  label  shall  bear  the  general  state¬ 
ment  of  substandard  quality  specified  in 
§  10.020  (a),  in  the  manner  and  form 
therein  specified. 

STANDARD  OF  FILL 
§  27.042  Canned  fruit  cocktail,  canned 
cocktail  fruits,  canned  fruits  for  cock¬ 
tail — Fill  of  container;  label  statement 
of  substandard  fill,  (a)  The  standard  of 
fill  of  container  for  canned  fruit  cocktail 
is  a  fill  such  that  the  total  weight  of 
drained  fruit  is  not  less  than  65  per  cent 
of  the  water  capacity  of  the  container,  as 
determined  by  the  general  method  for 
water  capacity  of  containers  pi’escribed 
in  §  10.010  (a).  Such  total  weight  of 
drained  fruit  is  determined  by  the  fol¬ 
lowing  method: 

Tilt  the  opened  container  so  as  to  dis¬ 
tribute  the  contents  evenly  over  the 
meshes  of  a  circular  sieve  which  has 
been  previously  weighed.  The  diameter 
of  the  sieve  is  8  inches  if  the  quantity  of 
contents  of  the  container  is  less  than  3 
pounds,  and  12  inches  if  such  quantity 
is  3  pounds  or  more.  The  bottom  of  the 
sieve  is  woven-wire  cloth  which  complies 
with  the  specifications  for  such  cloth  set 
forth  under  “2380  Micron  (No.  8)”  in 


Table  I  of  “Standard  Specifications  for 
Sieves,”  published  March  1,  1940,  in  L.C. 
584  of  the  U.  S.  Department  of  Com¬ 
merce,  National  Bureau  of  Standards. 
Without  shifting  the  material  on  the 
sieve,  so  incline  the  sieve  as  to  facilitate 
drainage.  Two  minutes  from  the  time 
drainage  begins,  weigh  the  sieve  and 
drained  fruit.  The  weight  so  found,  less 
the  weight  of  the  sieve,  shall  be  consid¬ 
ered  to  be  the  total  weight  of  drained 
fruit. 

(b)  If  canned  fruit  cocktail  falls  below 
the  standard  of  fill  of  container  pre¬ 
scribed  in  paragraph  (a)  of  this  section, 
the  label  shall  bear  the  general  statement 
of  substandard  fill  specified  in  §  10.020 
(b),  in  the  manner  and  form  therein 
prescribed. 

[shial]  Watson  B.  Miller, 

Acting  Administrator. 

July  12,  1942. 


SUGAR  RATIONS  FOR  FRUITS 
UNCHANGED 

OPA-3A2,  July  22,  1H2 

Price  Administrator  Leon  Henderson 
July  22  declared  that  no  change  whatso¬ 
ever  is  contemplated  at  the  present  time 
in  the  provisions  of  the  sugar  rationing 
regulations  which  apply  to  fruit  packers. 

Certain  fruit  packers  and  some  of  the 
wholesalers  for  whom  they  pack  claim 
that  unless  they  are  permitted  to  use 
sugar  on  virtually  the  same  basis  they 
did  last  year  they  will  be  forced  to  have 
labels  re-printed  or  new  ones  made  in 
order  to  conform  to  food  labeling  speci¬ 
fications  of  the  Federal  Government. 

Henderson  said  it  is  the  established 
policy  of  the  Office  of  Price  Administra¬ 
tion  to  encourage  maximum  production 
of  canned  fruits  and,  accordingly,  pack¬ 
ers  already  have  been  granted  more 
liberal  sugar  allowances  than  any  other 
group  of  industrial  users. 

“The  present  rationing  regulations 
which  apply  to  fruit  packers  were  de¬ 
cided  upon  after  conferences  between 
their  representatives  and  the  OPA  long 
in  advance  of  the  time  they  were  issued,” 
Henderson  said. 

“As  a  matter  of  fact,  the  present  regu¬ 
lations  were  drawn  up  to  avoid  the 
necessity  of  re-printing  labels,  and,  at 
the  time  the  fruit  canning  regulations 
were  announced,  we  were  assured  they 
had  the  support  of  the  packers. 

“In  view  of  the  modest  limitation  put 
on  packers’  use  of  sugar,  we  feel  they 
are  able  to  pack  the  fruit  without  mak¬ 
ing  label  changes. 

“The  regulations  require  only  that 
packers  use  90  per  cent  of  the  average 
amount  of  sugar  they  used  last  year  to 
put  up  an  equal  number  of  units  of  any 
particular  product  this  year. 

“There  is  no  specific  limitation  on  the 
total  amount  of  sugar  they  can  get  and 
there  is  no  requirement  that  the  density 
of  the  syrup  of  each  grade  of  fruit  be 
limited  to  90  per  cent  of  its  last  year’s 
sugar  content.  There  is  therefore  no 
reason  for  any  change  in  their  label 
specifications. 
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’t  just  tanks 


guns 


anes 


"Lend-lease”  includes  food . . .  vital  food . . . 
the  food  that  feeds  the  fighting  men  of  our 
allies  .  .  .  and  the  civilian  populations  work¬ 
ing  to  produce  the  munitions  to  keep 
them  fighting. 

Under  the  terms  of  the  "Lend-lease” 
program,  foods  of  high  nutritive  value  are 
packed  in  standardized  containers  for  ship¬ 
ment  abroad. 

F.  G.  Vogt  8c  Sons,  Inc.,  of  Philadelphia,  is 
packing  its  shipments  of  bacon  and  other 
meat  products  .  .  .  made  up  according  to 


Government  specifications ...  in  Crown  Cans, 
also  made  to  official  specifications. 

So  in  one  more  way.  Crown  Cans  are  serv¬ 
ing  in  the  war  effort . . .  carry  ing  the  surplus 
foods  of  America  to  the  fighting  fronts  and 
the  fighting  peoples  of  the  world. 


CROWN  CAN  COMPANY,  PHILADEL¬ 
PHIA,  PA.,  Division  of  Crown  Cork  and 
Seal  Company.  Baltimore  •  New  York  • 
St.  Louis  •  Houston  •  Madison  •  Orlando 
•  Fort  Wayne  •  Nebraska  City. 
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S.  PHILLIPS  LANDRETH  DIES 


“In  our  opinion,  it  would  be  a  very 
simple  matter — and  a  natural  wartime 
basis  of  operating — for  packers  to  de¬ 
crease  the  size  of  threir  heavy  syrup  pack 
and  increase  the  size  of  their  medium, 
light  syrup  and  water  packs. 

“We  see  no  justification  for  complaint 
from  them  either  because  of  labels  or 
any  other  reason. 

“We  have  attempted  to  encourage  a 
maximum  fruit  pack  in  order  to  meet 
the  heavy  demands  of  our  armed  forces 
and  lend-lease  and  still  retain  a  large 
quantity  for  our  own  civilian  supply. 
We  have  told  the  packers  that  sugar  will 
be  made  available  to  put  up  as  much 
fruit  as  they  can  pack. 

“If  any  packer  can  put  up  twice  the 
pack  or  three  times  the  pack  he  did  last 
year,  more  power  to  him.  We’ll  see  that 
he  gets  the  sugar  he  needs. 

“Our  only  consideration  is  that  the 
sugar  he  gets  be  put  to  a  slightly  broader 
use  which  we  feel  is  entirely  reasonable 
in  view  of  the  rationing  regulations 
which  apply  to  everybody  else  in  the 
country.” 

ADJUSTING  THE  SUGAR  BASE  OF 
INDUSTRIAL  USERS 

OPA-319,  July  22,  1H2 

A  formula  for  determining  the  sugar 
base  of  an  industrial  user  for  the 
months  his  establishment  was  closed  dur¬ 
ing  1941  because  of  strike,  flood,  fire,  or 
similar  reasons,  was  announced  by  the 
Office  of  Price  Administration. 

If  an  industrial  user  did  not  operate 
on  a  noi’mal  basis  during  any  particular 
month  or  months  in  1941,  his  sugar  base 
will  be  his  usage  of  sugar  during  the 
comparable  month  or  months  of  1940, 
adjusted  by  the  percentage  increase  or 
decrease  in  his  usage  of  sugar  during  his 
normal  months  of  operation  in  1941  over 
1940,  OPA  said. 

For  example,  an  applicant  may  report 
that  a  flood  interrupted  his  business  for 
a  period  of  three  weeks  in  July,  1941. 
His  total  consumption  of  sugar  in  1941 
was  1,250,000  pounds,  50,000  of  which 
were  used  in  the  one  week  of  July  that 
he  operated.  In  1940,  he  used  a  total  of 
1,080,000  pounds,  of  which  80,000  were 
used  in  the  month  of  July. 

His  base  would  be  determined  as 
fellows: 

Adjusted  1941  sugar  usage 


excluding  July  .  1,200,000 

Adjusted  1940  sugar  usage 

excluding  July  .  1,000,000 

Increase  of  1941  over  1940 .  20% 


Adjusted  July  base  (120  per  cent  of 
July,  1940,  use  of  80,000  pounds)  96,000 
pounds.  His  allotment  would  then  be 
determined  in  accordance  with  the  sugar 
rationing  regulations. 

If  the  interruption  occurred  during 
May,  June,  July  or  August,  months  for 
which  allotments  have  already  been 
granted,  the  industrial  user  may  obtain 
an  additional  allotment  if  the  computa¬ 
tion  .shows  he  is  so  entitled.  Applica¬ 
tions  for  retroactive  adjustments  must 


be  filed  with  local  War  Price  and  Ra¬ 
tioning  Boards  on  or  before  August  15. 

Where  the  applicant  did  not  use  sugar 
in  1940,  but  had  an  emergency  shutdown 
during  part  of  1941,  his  application  for 
an  adjustment  should  be  forwarded  by 
his  Local  War  Price  and  Rationing 
Board  to  the  Regional  OPA  office  for 
decision  through  the  regular  channels. 

S.  E.  COMSTOCK  HONORED 

Officers  of  the  Snyder  Packing  Cor¬ 
poration  recently  paid  a  tribute  to 
Stephen  E.  Comstock,  Chairman  of  the 
Board  of  Directors,  at  a  dinner  held  in 
Rochester,  New  York.  Mr.  Comstock  be¬ 
came  President  of  the  Company  in  1932 
when  the  company’s  worth  was  listed  as 
$670,000  compared  with  $4,500,000  today. 
Ten  years  ago  the  funded  debt  was 
$2,617,000.  That  debt  has  been  completely 
eliminated.  Mr.  Comstock  was  presented 
a  gift  of  silver.  At  a  reorganization 
meeting  directors  elected  Ogden  Butler, 
formerly  associated  with  the  Lincoln- 
Alliance  Bank  and  Trust  Company,  as 
Ti’easurer.  J.  H.  Humphrey,  who  has 
long  served  the  company  as  Vice-Presi¬ 
dent  in  Charge  of  Research,  and  G.  O. 
Bailey,  Vice-President  in  Charge  of  Pro¬ 
duction,  were  elected  to  the  Board  of 
Directors.  A  dividend  of  25  cents  a  share 
on  capital  stock  payable  September  15  to 
stockholders  on  record  September  4,  was 
declared. 

CHANCE  IN  ORANGE  JUICE  GRADES 

The  United  States  Standards  for 
Grades  of  Canned  Orange  Juice  which 
became  effective  on  March  2,  1942,  have 
been  amended  to  provide  an  18%  free 
and  suspended  pulp  tolerance  for  U.  S. 
Grade  A  juice  and  a  20%  free  and  sus¬ 
pended  pulp  tolerance  for  U.  S.  Grade 
C  juice,  provided  such  juice  has  been 
produced  in  the  States  of  California  or 
Arizona. 

Effective  date  of  amendment  June  16, 
1942. 

TOMATO  GRADERS  SCHOOL 

Indiana  canners  and  their  field  men 
have  been  invited  to  attend,  on  August  6, 
a  Tomato  Graders  School,  which  will  be 
conducted  at  Trafalgar  from  August  3 
to  August  7.  It  is  felt  that  attendance 
can  prove  to  be  beneficial  to  canners, 
especially  those  buying  on  the  graded 
basis. 


S.  Phillips  Landreth,  Vice-President 
and  Treasurer  of  D.  Landreth  Seed  Com¬ 
pany,  died  at  his  home  in  Pine  Grove, 
Bristol,  Pennsylvania,  on  July  16,  at  the 
age  of  70  years.  Long  specializing  in 
canners’  seeds,  Mr.  Landreth  was  well 
known  in  the  canning  industry  and  was 
a  Diamond  member  of  the  Old  Guard 
Society.  Mr.  Landreth  was  the  son  of 
Captain  Burnet  Landreth,  who  died  in 
1928  after  a  distinguished  career  in  the 
seed  business,  and  was  a  member  of  the 
fourth  generation  of  his  family,  who  had 
maintained  the  business  since  1784,  mak¬ 
ing  it  the  oldest  seed  house  in  America. 
Although  Mr.  Landreth  had  been  in  poor 
health  for  several  years,  he  attended  his 
office  until  nine  days  before  his  death. 
One  of  his  last  official  duties  was  to  dis¬ 
tribute  bonus  checks  to  all  office  em¬ 
ployees  and  salesmen  in  recognition  of 
a  successful  year,  at  a  dinner  in  Phila¬ 
delphia  on  July  6.  He  had  been  affiliated 
with  the  company  since  1892. 

J.  P.  HARRIS  PASSES 

J.  P.  Harris,  80,  one  of  the  founders 
and  since  1915  Secretary  of  the  Ozark 
Canners  Association,  died  at  his  home  in 
Prairie  Grove,  Arkansas,  on  Friday,  July 
17.  Mr.  Harris  first  became  interested 
in  the  canning  business  in  1908  when  he 
established  the  Prairie  Grove  Preserving 
Company.  That  same  year  he  helped 
organize  one  of  the  first  canners  asso¬ 
ciations  in  the  Middle  West  known  as  the 
Missouri  Valley  Canners  Association, 
which  later  became  the  Ozark  Canners 
Association.  In  1915  he  was  elected 
Secretary-Treasurer  and  held  that  office 
until  his  death.  Mr.  Harris  served  as 
Mayor  of  Prairie  Grove  for  several  years 
and  for  19  years  as  a  member  of  the 
Board  of  Education.  He  was  a  Thirty- 
second  Degree  Mason,  a  Knights  Templar 
and  was  active  in  church  affairs.  He  is 
survived  by  his  widow,  two  daughters 
and  two  sisters. 

STANWOOD  BEGINS  OPERATIONS 

The  Stanwood  Canning  Company,  or¬ 
ganized  a  short  time  ago,  with  Carl  Nash 
as  president  and  manager,  has  started 
operations  at  Stanwood,  Wash.,  on  I'eas, 
beets  and  carrots.  The  cannery  formei'Iy 
operated  by  the  Lien  Bros.  Packing  Co., 
has  been  taken  over  under  a  lease 
arrangement. 


CANNED  FOODS  STOCKS  AND  SHIPMENTS  JULY  1,  1942 

From  data  compiled  by  N.  C.  A.  Division  of  Statistics 

Cases  of  all  Sizes 

Shii)ments  Shipments  Season 

Stocks  July  1  Durinn  June  to  July  1 

1941  1942  1941  1942  1941  1942 


Beans,  Green  .  84.49.'>  .52.713  120,181  .54,906  8,416,19.5  10,893,7.50 

Beans,  Wax  .  24,382  7,229  19,899  17,322  1,433,1.56  1,649..504 

Corn  .  4.50,247  412,8.52  737.014  .520,7.51  18,707,219  26.780.663 

Tomatoes  . 2,323,936  726.933  1,707.204  .528,934  25,890,964  28,261,343 

Cherries,  Re<l  Pitte<l  2s....  30,878  3,476  44,888  6.680  1,959,660  916,901 

Cherries,  Red  Pitte<l  10s....  19,829  3,114  :19,174  6,075  1,248,151  1,035,617 
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This  is  more  than  a  ^var  of  clashing  mon¬ 
sters!  It  is  a  war  of  production  — and,  at 
the  top  of  the  list,  are  the  foods  necessary 
for  the  fighting  forces  and  the  civilian 
workers  of  the  Allied  Nations.  The  only 
answer  is  food — and  more  food — which 
can  be  made  by  increased  capacity  with 
less  man  hours.  CRCO  is  ready  to  meet 
this  situation  for  packers  who  require  re¬ 
placements  with  equipment  which  will 
cut  labor  requirements  and  meet  the  call 
for  increased  capacity.  But  CRCO  must 
have  your  orders  eaily — now,  if  possible, 
in  order  to  plan  its  requirements  for  ma¬ 
terials. 


CRCO  REPRESENTATIVES 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Jas.  Q.  Leavitt  Co.,  Ogden,  Utah 
Jas.  Q.  Leavitt  Co.,  Seattle,  Wash. 
Lenfestey  Supply  Co.,  Tampa,  Fla. 

W.  D.  Chisholm,  Niagara  Falls,  Canada 


PLANT  AND  MAIN  OFFICE 

NIAGARA  FALLS,  N.  Y. 

BRANCH  OFFICES  AND  WAREHOUSES 
COLUMBUS,  WIS. 

CHICAGO,  ILL. 


GENEVA  TESTS  HYBRID  CORNS 

A  report  on  three  years’  test  of  five 
new  yellow  sweet  corn  hybrids  and  six 
new  white  hybrids  has  been  released  by 
vegetable  crops  specialists  at  the  New 
York  State  Experiment  Station  at  Ge¬ 
neva.  Comparisons  of  the  new  strains  are 
made  on  the  basis  of  ear  size,  type,  date 
of  maturity,  yield  and  of  the  relative 
value  of  the  different  sorts  for  can¬ 
ning,  freezing  or  use  as  roasting  ears. 

“Golden  Cross,  one  of  the  first  yellow 
sweet  corn  single  cross  hybrids  to  be 
introduced  about  ten  years  ago  and  used 
in  these  tests  as  a  ‘yard  stick’  to  measure 
the  new  introductions,  is  still  the  out¬ 
standing  yellow  hybrid  sweet  corn  for 
New  York  State,”  says  Professor  W.  D. 
Enzie  in  commenting  on  the  station  tests. 
Two  of  the  new  yellow  hybrids,  however, 
are  eai’lier  than  Golden  Cross.  Hybrid 
6664  is  ten  days  earlier  and  Sachem  three 
days  earlier.  Golden  Cross  outyielded 


THE  CANNING  TRADE  •  July  27,  1942 


both  of  these  varieties,  however,  with 
an  average  of  5.57  tons  per  acre.  Mo¬ 
hawk  and  Allegheny  follow  Golden 
Cross  by  three  days  and  fourteen  days, 
respectively,  and  Mohawk  gave  a  slight¬ 
ly  higher  yield,  5.71  tons,  and  Allegheny 
a  substantially  higher  yield  of  7.98  tons. 

Of  the  white  hybrids  tested.  Silver 
Cross  lA  was  the  earliest,  maturing  in 
eighty-nine  days,  and  was  also  the  high¬ 
est  yielder  with  an  average  of  6.21  tons 
per  acre.  Silver  Cross  52B,  maturing 
in  ninety-one  days,  was  the  next  best 
yielder  with  an  average  of  6.11  tons. 

A  MONTHLY  CHECK  OF 
FOOD  SUPPLIES 

The  Office  of  Price  Administration  has 
arranged  with  the  Census  Bureau,  De¬ 
partment  of  Commerce,  to  make  a  month¬ 
ly  check  on  production,  supply,  and 


disappearance,  at  the  wholesale  level,  of 
canned,  bottled,  preserved,  dried  and  de¬ 
hydrated  foods. 

Canners  and  processors  are  asked  to 
report  for  approximately  103  food  items 
— by  can  size — stocks  on  hand  at  the  end 
of  each  month,  together  with  production 
and  shipments  during  the  month.  Whole¬ 
salers  will  report — by  can  size — inven¬ 
tories  of  approximately  105  items  at  the 
end  of  each  month  and  also  receipts 
during  the  month. 

From  these  figures  it  will  be  possible 
to  determine  the  probable  future  supply, 
the  amount  on  hand,  by  location,  at  any 
one  time,  and  the  rate  of  disappearance 
— information  necessary  to  establishing  a 
program  for  meeting  military  needs  and 
insuring  equitable  distribution  to  civilian 
population.  As  a  special  characteristic, 
the  study  will  determine  the  rate  and 
extent  of  conversion  from  canned-in-tin 
to  bottled  and  dehydrated  foods. 
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A  LETTER  THAT  SHOULD  NEVER  BE  USED 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


Next  week  the  packers  of  Matte,  a  Brazilian  tea, 
will  start  working  the  retail  trade  in  many  mar¬ 
kets,  No  doubt  initial  distribution  will  be  fol¬ 
lowed  by  other  retail  work  and  advertising.  Let  the 
emergency  last  long  enough  and  we  will  see  Matte 
established  as  a  food  drink.  But  you  will  note  the 
packers  went  straight  back  to  first  principles  during 
the  introductory  period  and  they  did  do  retail  work, 
and  they  will  do  more.  More  interesting  still,  another 
firm  unable  to  continue  working  satisfactory  retail 
salesmen  are  paying  for  co-operative  advertising  and 
merchandising  support.  Back  of  resale  work,  intro¬ 
ductory  work  on  the  retail  trade,  co-operative  adver¬ 
tising  is  an  even  more  essential  “first  principle.”  Do 
you  realize  what  it  is?  It  seems  some  do  not! 

About  ten  days  ago  distributors  everywhere  received 
a  form  letter  from  a  food  product  manufacturer.  This 
firm  evidently  has  been  plagued  by  a  lot  of  demands 
on  them  for  more  prompt  shipment  of  orders,  and  the 
back  ordering  of  requisitions  when  they  could  not  be 
filled  promptly  and  in  full.  Somewhere  along  the  line 
somebody  slipped  and  the  resulting  letter  is  a  master¬ 
piece,  if  you  are  looking  for  the  kind  of  letter,  no  firm 
should  ever  allow  to  enter  the  mails. 

It  says  bluntly  that  you  will  only  know  when  your 
goods  or  orders  are  to  be  shipped  by  receiving  an  in¬ 
voice  or  a  bill  of  lading.  It  continues  by  saying  that 
if  the  order  is  not  filled  completely  as  shown  by  the 
papers  covering,  that  there  will  be  no  further  ship¬ 
ments  and  that  the  remainder  of  the  order,  unshipped, 
if  any,  will  be  automatically  cancelled.  The  whole 
tone  of  the  letter  is  that  of  a  peeved  old  man  who  is 
getting  back  at  somebody!  Just  the  kind  of  a  letter 
that  should  never  be  written  or  at  least,  should  never 
be  mailed.  I  say  this  because  it  fails  in  the  first  place 
to  express  the  courtesy  demanded  today  between  buyer 
and  seller.  It’s  all  on  the  shipper’s  side  and  some  day 
that  attitude  will  lose  a  lot  of  business  for  the  one  in 
the  driver’s  seat  toady. 

A  little  later  canners  everywhere  will  have  to  start 
explaining  what  happened  inasmuch  as  they  will  not 
be  able  to  deliver  all  the  goods  even  favorite  customers 
will  want.  Strange  as  it  may  seem,  a  little  demand  for 
one’s  product  that  cannot  be  filled  for  a  good  reason 
will  go  straight  to  the  heads  of  the  unthinking.  It 
may  be  only  human  nature  to  take  pleasure  in  chang¬ 
ing  places  with  a  cranky  buyer  who  has  plagued  you 
for  years  but  it  is  very  poor  business  to  let  him  or 
them  know  you  feel  the  shoe  is  on  the  other  foot  now 
and  pinching  them.  Tempers  flare  into  flame  easily, 
nerves  are  on  edge  and  a  letter  from  a  canner  to  a 


customer  such  as  I  have  described  would  uncement 
quickly  many  beautiful  friendships  of  years. 

Earlier  in  the  season  I  touched  on  the  positive  con¬ 
tinuance  of  common  courtesy  to  customers,  but  every¬ 
where  we  see  signs  in  the  trade  that  some  are  forget¬ 
ting  a  cardinal  principle  in  selling  and  that  is,  be  gen¬ 
uinely  sorry  when  you  are  unable  to  fill  a  customer’s 
order  as  and  when  he  wants  it.  The  Government  may 
have  and  will  have  first  call  on  your  packs.  Your  cus¬ 
tomers  should  and  do  know  this  but  when  the  day  to 
make  shipment  of  five  hundred  cases  to  John  Jones 
arrives  and  you  can  send  him  only  four  hundred,  better 
take  the  matter  up  with  him  in  detail,  explain  just 
why  you  can’t  make  good  and  leave  the  buyer  with  a 
feeling  that  you  did  your  best  and  that’s  that ! 

Of  course,  not  many  canners  have  been  so  foolish  as 
to  take  many  future  orders  but  the  best  in  the  busi¬ 
ness  have  been  trying  to  have  their  trade  seek  their 
offices  as  the  first  source  for  wanted  foods  in  tin  and 
glass.  Now,  as  the  pack  develops  and  you  are  pretty 
certain  that  you  will  be  short  of  stock  with  which  to 
take  care  of  your  regular  trade,  get  the  word  to  them 
as  promptly  and  in  as  much  detail  as  possible,  so  that 
they  may  look  elsewhere  for  the  time  being  for  what 
they  need.  Many  will  appreciate  this  information  from 
you  and  will  buy  loyally  from  you  next  season  because 
you  did  not  dilly-dally  with  them  in  1942.  We  read 
everywhere  :“we  must  win  this  war  the  first  thing  and 
then  think  about  what  we  will  do  when  it  is  over  when 
that  time  comes.”  But  the  canner  who  does  the  right 
thing  now  will  not  have  so  much  to  think  about  when 
reconstruction  starts.  God  speed  the  day! 

Confine  your  postings  to  fact.  Trade  papers  every¬ 
where  are  filled  with  rumors  and  more  rumors.  Accept 
them  for  what  they  are,  forget  about  them  promptly 
and  center  your  efforts  on  the  spread  of  information 
you  know  to  be  authentic  and  reliable.  Many  “weekly 
news  letters”  are  being  circulated  widely  and  in  some 
instances  shoot  far  wide  of  the  mark  of  truth  or  even 
probabilities.  Few  of  us  are  qualified  to  sit  in  the  big 
game  as  experts.  Many  of  us  confuse  wishful  thinking 
for  what  we  would  like  to  see  with  what  might  be.  As 
a  result  we  may  let  creep  into  our  bulletins  rumor 
dressed  up  as  fact.  Do  not  attempt  to  give  a  picture 
of  your  industry  as  a  whole.  Weather  conditions  alone 
change  from  town  to  town  to  say  nothing  of  even 
wider  changes  over  greater  areas.  Tell  your  trade  of 
your  individual  progress  in  securing  a  pack  and  with¬ 
out  attempting  to  tie  in  with  the  larger  picture  over 
your  State  or  canning  section. 
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The  times  seem  to  call  for  dealing  with  problems 
in  a  lot  of  generalities.  Supposition  comes  in  for  more 
than  its  fair  share  of  comment.  “If  so  and  so”  does 
“such  and  such,”  why,  you  will  be  sitting  on  the  top 
of  the  world.  Then  you  may  really  go  to  town.  If 
the  weather  continues  to  provide  sun  and  rain  in  just 
the  right  proportions,  why,  your  pack  will  be  ample 
to  take  care  of  your  trade.  Deep  in  your  heart  you 
may  know  you  are  already  behind  the  eight  ball  when 
it  comes  to  taking  care  of  your  trade  as  you  would  like 
to  care  for  them  and  that  little  short  of  a  miracle  will 
allow  you  to  do  as  you  would  like.  Come  clean  and 
tell  them  the  worst  as  soon  as  you  can.  If  conditions 
right  themselves  and  you  are  later  able  to  do  better 
than  you  expected,  everyone  will  be  surprised  and  well 
pleased,  yourself  most  of  all. 

In  the  clamor  for  more  and  more  goods,  look  out 
that  you  are  not  confused.  Governmental  demands 
for  instance  will  pretty  well  clean  up  certain  packs  of 
foods.  Especially  canned  vegetables  in  wanted  grades. 
If  you  are  still  packing,  you  will  be  tempted  to  stretch 
your  yield  and  make  more  of  the  grades  in  greatest 
demand.  Well,  your  reasoning  may  be  0.  K.  but  your 
best  interests  will  be  served  if  you  get  all  the  choice  and 
fancys  you  can  and  let  someone  else  run  the  lower 
grades.  Remember  that  the  sales  to  Government 
agencies  will  go  no  one  now  knows  just  where,  while 
back  at  home  we  have  hundreds  of  thousands  of  house¬ 
wives  who  have  money  to  spend  for  good  food.  The 
cry  in  retail  food  markets  today  is  not  so  much  what 
they  must  pay  for  goods  but  will  they  be  able  to  get 
them.  You  can’t  build  consumer  demand  for  a  choice 
2-sieve  canned  pea  among  consumers  if  you  let  all  your 
pack  go  into  standard  4-sieve  to  be  taken  by  the  Gov¬ 
ernment.  Let  your  competitor  do  this  if  he  wishes,  you 
get  the  call  at  home.  That  is,  you  will  get  it  from 
home  folks  if  they  are  wise  but  right  now  you  have 
no  way  of  knowing  but  what  before  early  winter  the 
Government  will  take  a  large  part  of  what  you  have 
unsold  in  the  better  grades  and  be  glad  to  get  the  lots 
you  offer.  Then  you  will  be  very  happy  that  you  did 
not  prostitute  your  good  name  for  the  sake  of  clinching 
a  sale  you  made  anyhow. 

As  this  is  being  written  the  temperature  soars  and 
the  humidity  mounts  higher  and  higher.  Abnormal 
weather  conditions  are  normal  for  this  time  of  the  year 
but  they  do  fray  tempers.  Anxiety  increases  among 
all  of  us  as  battle  lines  here  and  there  weaken  and 
waver,  then  strengthen  again.  Through  all  of  this 
there  is  a  tremendous  need  for  safe  and  sane  postings, 
courteous  letters  and  the  maintenance  of  peace  time 
morale  as  far  as  our  contact  with  the  public  is  con¬ 
cerned.  Let’s  see  if  we  can’t  do  our  part  toward  this 
and  by  so  doing  make  an  even  more  substantial  con¬ 
tribution  toward  winning  the  total  war! 


FOR  VICTORY 
BUY  United  States  WAR  BONDS 
and  STAMPS 


AVARS  Hl-SPEED 
UNIVERSAL  FILLER 


TOMATOES  and 
CUT  STRING  BEANS 

For  filling  whole  tomatoes 

Measures  each  can  full  alike  without 
crushing 

Larger  hopper  and  longer  shaker.  Fills 
more  whole  and  even 

Large  juice  pan — Double  valve  juicer 

Soon  pays  for  itself  in  labor  saved  over 
hand  fill 

Capacity  up  to  180  cans  per  minute 

Also  make  a  7  pocket  Filler  for  tom¬ 
atoes  and  cut  string  beans. 

Prices  on  request 

AVARS  MACHINE  CO. 
Salem,  New  Jersey 
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A  WORD  TO  THE  WISE 

CANNED  FOODS  ARE  VITAL  TO  VICTORY 

BUT 

this  season's  experience  tells  you  it  is  difficult  to  obtain  machinery 
and  supplies  necessary  to  produce  your  packs. 

Take  Every  Precaution  to  see  that  you  get  the  machinery  and  ma¬ 
terials  needed  to  preserve  our  food  supply  to  feed  our  own  Ameri¬ 
can  people,  our  armed  forces  and  our  allies. 


Determine  what  you  need — must  have — to 
maintain  your  plant  at  full  production 
capacity  and  place  your  orders  for  mach¬ 
inery  and  supplies  at  the  earliest  possible 
time.  Your  machinery  and  supply  house 
must  know  your  requirements  to  fit  you 
into  the  schedule.  Later  may  be  too  late. 


Right  now,  when  plant  operations  emphasize  weaknesses  in 
production  lines  and  other  needs,  is  the  time  to  determine  your 
requirements  for  this  and  next  season,  and  to  place  your  orders. 


ACT  NOW!  DON'T  DELAY!  Or  you  may  go  without. 


Contributed  by — 

THE 


CANNING  TRADE 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Do  Your  Part  in  Getting  Out  the  Scrap— It 
Is  Desperately  Needed — Meats  Join  the 
Shortages — The  Call  for  Inspectors — Pea 

Deliveries — Packing  for  the  Army. 

APPEALS  —  Before  we  get  into 
market  considerations  let  us  make 
an  urgent  appeal  for  metal  scrap. 
The  production  of  steel  for  war 
purposes  is  bogging  down  for  the 
want  of  scrap,  and  Mr.  Donald 
Nelson  is  appealing  to  the  whole 
nation  to  get  out  all  possible  scrap 
and  turn  it  in,  pronto.  You  may 
have  asked:  “Well,  what  can  I  do 
to  help  the  war?”  Here  is  one  way 
to  render  very  direct  help,  and  we 
warrant  you  will  be  surprised  at 
the  amount  of  scrap  you  can  un¬ 
cover  and  turn  in,  especially  if  you 
are  not  too  squeamish  about  scrap¬ 
ping  that  old  discarded  piece  of 
machinery,  that  accumulation  of 
hangers,  scraps  of  shafting,  etc. — 
the  junk  pile  that  has  accumulated 
over  the  years,  and  for  which  you 
have  always  had  a  real  fondness. 
And  if  you  want  to  test  your  pa¬ 
triotism,  tear  down  that  beautiful 
iron  fence  and  turn  it  in,  and  those 
iron  dogs  and  fawns  on  the  lawn, 
including  the  cast  iron  fountain! 

We  better  keep  the  steel  mills 
rolling  now.  It  takes  time  to  gather 
and  get  to  them  all  the  present  of¬ 
ferings.  A  little  sacrifice  now  may 
save  a  much  larger,  enforced,  one 
later  on.  So  do  it  NOW,  today! 

SQUEEZE — Sugar  rationing  has 
lightened  up,  but  gasoline  ration¬ 
ing  is  bearing  down  harder  every 
day.  They  haven’t  the  steel  to 
build  the  plants,  and  equipment, 
required  to  make  synthetic  rubber, 
and  even  if  they  had  we  cannot 
wait  the  about  five  years  it  would 
take  to  get  any  appreciable  amount 
from  such  new  plants.  The  war 
is  getting  hotter  every  day,  draw¬ 
ing  closer  each  hour,  and  while  our 
output  is  reported  great,  it  still  is 
not  enough.  Here  is  a  real  case  of 
ALL  OUT  FOR  VICTORY. 

This  week  meats  joined  the  ra¬ 
tioned  list  in  the  East.  Ceiling 
prices  on  wholesale  and  retail 
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meats,  without  price  restrictions 
on  the  producers  (the  cattle  men) 
caught  the  retailers,  and  this,  in 
addition  to  heavy  buying  for  the 
armed  forces,  caused  a  shortage  of 
meats  this  week.  That  will  bring 
added  calls  upon  canned  foods,  both 
meats  and  vegetables,  and  we  do 
not  need  that. 

AND  NOW  TO  SHOP — More  can- 
ners  have  opened  up  for  the  sea¬ 
son,  and  some  big-item  crops,  such 
as  peas,  have  nearly  completed 
their  canning.  This  brings  fur¬ 
ther  pressure  upon  the  inspectors 
who  are  to  pass  upon  the  reserved 
quantities,  so  that  the  canners  may 
know  how  much  of  their  packs  will 
be  taken  and  what  proportion  they 
may  sell  to  the  general  trade.  As 
soon  as  a  canner  finishes,  naturally 
he  calls  for  an  inspector,  (a)  to 
know  how  he  has  come  out  on  the 
quantity  and  quality  demanded, 
and  to  definitely  set  aside  such 
goods;  and  (b)  because  he  would 
like  to  sell  these  and  get  the  money 
from  the  Government,  as  prom¬ 
ised.  Some  patience  will  have  to 
be  shown,  because  the  Government 
could  not  carry  a  large  enough  list 
of  inspectors  to  serve  every  canner, 
everywhere,  immediately  upon  call. 
It  would  take  an  army. 

By  this  time  pea  canners  have 
learned  that  while  the  Government 
would  like  to  have  its  full  quota 
(35%)  from  the  first  preference 
grade  (extra  standards)  it  will 
take  23.7%  of  them,  and  11.3%  of 
top  standards,  as  full  delivery. 
This  only  where  full  compliance 
would  mean  serious  inconvenience 
for  the  canner.  Another  chance 
for  self-sacrifice  for  the  good  of  the 
cause,  if  you  can  deliver  in  full, 
as  wanted. 

Green  and  wax  beans  have  held 
the  limelight  this  week.  The  mar¬ 
ket  is  hungry  for  them,  and  willing 
to  follow  the  upping  prices,  but 
though  this  is  bean  canning  time 
canners  do  not  feel  they  can  make 
definite  offers.  The  crop  is  large, 
but  not  without  setbacks.  Right 
here  in  Baltimore  the  Jap  beetles 
are  so  thick  that  they  can  be  seen 


flying  through  the  streets,  as  they 
decorate  the  hats  of  men  and 
women.  What  they  are  in  the  bean 
patches  cannot  be  said  in  print. 

AMA  has  called  for  offers  of 
beans,  to  be  in  by  July  27th,  in  any 
quantities  of  standard  cut  green 
beans,  the  offers  to  be  accepted  by 
July  30th.  Sorry  not  to  have  had 
more  time  to  notify  you,  but  the 
request  came  only  this  week. 

THE  MARKET — As  previously  re¬ 
ported,  there  is  no  lack  of  willing¬ 
ness  to  buy,  in  fact  many  placed 
S.A.P.  orders  as  about  the  only 
thing  they  could  get  through,  and 
they  would  like  to  know  what  the 
chances  are  for  delivery,  but  can¬ 
ners  are  as  yet  unable  to  answer. 

The  rumor  is  that  canners  are 
going  to  pack  for  the  Army,  since 
it  is  not  governed  by  the  price 
ceilings,  and  will  buy  the  goods 
direct  from  the  canner,  furnish 
prompt  inspection,  and,  of  course, 
the  canner’s  bill  will  be  on  its  way 
towards  payment.  But  don’t  fool 
yourself :  the  Army  cannot  take  the 
goods  as  fast  as  you  pack  them, 
when  the  real  season  sets  in. 
They’ll  take  them,  and  as  it  now 
looks  in  much  larger  quantities 
than  first  indicated — the  armed 
forces  are  being  increased  rapidly, 
and  the  call  from  our  allies  is  larg¬ 
er  and  more  urgent — but  patience 
will  be  called  for.  The  world  and 
its  army  cannot  drop  everything 
to  wait  upon  you.  But  as  a  producer 
of  canned  food  you  are  a  kingpin, 
and  they  love  you.  Play  ball  with 
them,  and  if  need  be  get  your  bank¬ 
er  or  warehouseman  to  help  out. 
Everyone  must  get  into  this  job. 

PRICES — As  you  will  note  in  other 
market  reports,  prices  are  begin¬ 
ning  to  creep  out,  but  not  many 
of  them,  and  any  over-attention 
causes  them  to  retreat,  or  in  other 
words  to  be  recalled.  Again  we 
ask:  how  can  any  canner  let  go  a 
block  of  goods,  until  he  has  satis¬ 
fied  the  Government’s  require¬ 
ments  ? 

It  is  to  be  hoped  that  good  old 
Dame  Nature  will  furnish  the  can- 
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ners  such  bountiful  crops  that  im¬ 
mense  packs  will  result,  and  she  is 
doing  quite  well,  as  a  rule.  It  won’t 
be  long  now  before  the  answer  will 
be  in  front  of  us,  and  in  the  mean¬ 
time  all  hands  are  advocating  the 
use  of  fresh  vegetables  and  fruits, 
to  conserve  the  canned  for  win¬ 
ter,  and  later  use. 


NEW  YORK  MARKET 

S.A.P.  Orders  Must  Wait-^-Some  New  Pack 
Tomato  Prices  Heard — Government  Wants 
Big  Tomato  Pack  to  Meet  Requirements, 
Distributors  to  Get  Lower  Prices — Pea  Prices 
Holding — Beans  Active — Fruits  Hold  Inter¬ 
est — Cherry  Canners  Withdrawn — Fish 

Always  in  Active  Demand. 

By  “New  York  Stater” 

New  York,  July  24,  1942. 

THE  SITUATION  —  Canners  are 
showing  no  haste  in  getting  prices 
for  new  packs  to  the  trade,  and  the 
market  is  naturally  reflecting  this 
condition.  Distributors  placed  a 
good  volume  of  s.a.p.  business,  but 
are  naturally  concerned  both  over 
price  and  probable  deliveries.  In¬ 
asmuch  as  canners  quite  generally 
are  turning  their  first  attention  to 
taking  care  of  Government  pack 
reservations,  the  jobbing  trade 
must  be  prepared  to  mark  time 
until  this  phase  of  the  season’s  op¬ 
erations  is  in  hand.  Samples  of  the 
new  pack  California  apricots  and 
cherries,  in  glass,  are  now  at  hand, 
and  the  glass  items  are  expected  to 
figure  more  largely  in  local  trading. 
Some  interest  was  shown  in  new 
tomatoes  during  the  week,  and  peas 
and  beans  were  also  in  demand. 
Canned  fish  in  general  are  wanted, 
but  markets  remain  nominal  in  the 
absence  of  offerings  in  any  large 
volume. 

TOMATOES — Prompt  shipment  to¬ 
matoes  from  the  new  pack  were 
offered  out  of  Maryland  in  a  lim¬ 
ited  way  this  week,  “bottom” 
prices  being  95  cents  per  dozen  for 
standard  2s  and  $1.30  for  2i/js, 
with  the  latter  quoted  at  $1.25  for 
August  shipment.  Buyers  are  in¬ 
terested  in  a  limited  way  to  fill  out 
stocks,  but  it  is  expected  that  heavy 
buying  of  the  new  packs  will  be  de¬ 
ferred  until  later  in  the  season,  in 
the  hope  that  an  unusually  large 


production  may  carry  the  market 
to  lower  levels.  Acreage  for  can¬ 
ning  tomatoes  this  season  is  sharp¬ 
ly  higher,  and  distributors  figure 
there  is  always  the  chance  that  the 
Government  may  scale  down  its 
takings,  as  has  been  the  case  in 
the  evaporated  milk  industry, 
where  packers  geared  up  to  a  high 
production  level  at  Government  re¬ 
quest  only  to  find  that  lend-lease 
requirements  for  this  particular 
product  fell  off  sharply  from  pre¬ 
dicted  levels,  due  to  use  of  dried 
milk. 

PEAS — With  Army  buying  ex¬ 
pected  to  be  centered  on  3-sieve 
extra  standard  Alaskas  or  the 
same  size  on  standards,  with  4- 
sieve  extra  standards  third  choice, 
the  potential  supply  of  these  sizes 
for  the  civilian  trade  will  suffer 
accordingly.  Midwest  packers  are 
still  quoting  standard  4-sieve 
Alaskas  in  a  limited  way  at  $1.10, 
the  same  price  at  which  Southern 
packers  have  been  booking  busi¬ 
ness  on  this  grade  since  the  early 
part  of  the  current  month.  Packers 
are  slow  in  coming  out  with  full 
ranges  of  quotations  on  higher 
grades. 

BEANS — Southern  canners  con¬ 
tinue  to  quote  new  pack  standard 
green  beans  at  $1.05,  f.o.b.  can¬ 
neries,  with  distributors  looking 
for  supplies  under  this  figure.  Re¬ 
ports  from  Arkansas  indicate  that 
many  canners  are  entirely  with¬ 
drawn  on  new  pack,  after  making 
heavy  sales  to  the  Midwest.  New 
York  State  canners  are  understood 
to  have  booked  a  good  amount  of 
business  on  new  pack  fancy  quality 
beans.  Northwestern  packers  re¬ 
ported  that  as  a  result  of  sharply 
increased  Government  demands, 
their  offerings  of  green  beans  to 
the  trade  this  season  will  be  further 
cut,  with  a  possibility  that  no  4- 
sieve  beans  will  be  available  to 
trade  distributors  as  a  result  of 
this  situation. 

CALIFORNIA  FRUITS — Latest  ad¬ 
vices  from  the  coast  indicate  that 
with  the  exception  of  a  very  few 
odds  and  ends,  1941  canned  fruits 
are  now  a  thing  of  the  past.  There 
is  considerable  buying  interest  lo¬ 
cally  in  new  packs,  with  the  trade 
having  booked  s.a.p.  in  good  vol¬ 


ume  and  now  waiting  for  represen¬ 
tative  packers  to  come  out  with  full 
price  lists.  A  good  pack  of  R.  A. 
cherries  is  reported  to  have  been 
made,  and  the  apricot  pack  has  also 
come  out  well,  with  glass  packs 
figuring  more  prominently  on  both 
fruits.  In  connection  with  north¬ 
western  fruits,  an  active  demand  is 
reported  to  have  already  cleaned 
out  No.  10  gooseberries  in  water  at 
$6.25-$6.50,  f.o.b.  cannery. 

PINEAPPLE  —  Distributors  here 
have  generally  been  posted  as  to 
their  allotments  from  the  Hawaiian 
summer  pack,  and  delivery  will  be 
contingent  upon  Government  re¬ 
quirements  and  steamer  space  from 
the  Islands.  It  is  reported  that 
until  all  Government  requirements 
have  been  taken  care  of.  No.  10 
fancy  pineapple,  2V:>s,  and  2s  fancy 
sliced  will  not  be  available  for  ship¬ 
ment  to  the  trade  on  the  mainland. 

CITRUS — The  market  for  fancy 
segments  has  been  well  maintained 
at  $1.25,  f.o.b.  Florida  shipping 
points,  with  juice  quotably  un¬ 
changed  and  little  offered.  The 
trade  here  is  covered  on  immediate 
needs  on  grapefruit,  and  buyers 
are  marking  time  pending  further 
developments  among  Florida  and 
Texas  canners. 

R.S.P.  CHERRIES — Many  packers 
continue  entirely  withdrawn  from 
the  market  on  new  pack,  after  hav¬ 
ing  booked  an  exceptionally  heavy 
business  on  2s  at  $1.50  and  10s  at 
$7.50,  f.o.b.  canneries.  Shortages 
in  other  fruits  are  expected  to 
make  for  an  increased  consumer 
demand  for  r.s.p.  cherries  this 
season. 

CALIFORNIA  FISH  —  Distributors 
are  shopping  the  market  for  resale 
offerings  of  sardines  and  mackerel, 
but  little  is  available,  and  prices 
are  nominal.  Tuna  offerings  are 
spotty,  and  prices  show  consider¬ 
able  variance,  due  to  the  different 
ceilings  of  individual  packers. 

SALMON — The  market  continues 
virtually  at  a  standstill,  due  to  the 
fact  that  canners  have  no  further 
stocks  to  offer,  and  are  not  yet 
quoting  the  new  pack  for  delivery 
after  the  Government  releases 
stocks  which  will  be  allocated  to 
the  civilian  trade.  In  the  mean- 
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time,  the  resale  market  is  entirely 
nominal. 

OTHER  FISH — Demand  for  new 
pack  sardines  continues  active, 
with  Maine  canners  carrying  a 
large  volume  of  business  on  their 
books  for  shipment  out  of  the  quan¬ 
tities  which  the  Government  may 
release  for  the  civilian  trade  .  .  . 
Canned  shrimp  remains  nominal, 
with  no  further  offerings  for  ship¬ 
ment  from  the  Gulf  .  .  .  Lobster 
and  crab  meat  are  both  in  short 
supply  on  spot,  and  strongly  held 
in  resale  trading. 

CHICAGO  MARKET 

Guaranteeing  the  Future — Canners  Careful 
About  Customers — Pea  Canning  Ending — 
Government  Takes  All  Their  3 -Sieve  Alaskas 
From  Some  Canners — Corn  Prices  Coming 
Out — May  Be  No  10s  Corn  for  the  Market 
— Tomato  Future  Offerings  Very  Scarce — 
Market  Hungry  for  Beans — News  of  Other 

Items — The  Resident  Sales  Agent. 

By  “Illinois’* 

Chicago,  July  24,  1942. 

ALL  OUT  FOR  VICTORY! — Erie 
Johnston,  president  of  the  Cham¬ 
ber  of  Commerce  of  the  U.  S.,  said 
recently:  “We  of  American  busi¬ 
ness  are  planning  for  the  future — 
your  future  and  ours  .  .  .  This  is 
our  pledge  to  you,  men  of  our 
fighting  forces:  We  will  have  jobs 
for  you  when  you  return  to  our 
country.”  The  more  we  visualize 
a  desirable  post-war  America — 
something  bright,  new  and  happy 
— the  harder  all  of  us  will  fight  to 
win  this  war  and  it  will  be  a  fur¬ 
ther  spur  to  expend  every — ALL 
OUT  FOR  VICTORY ! 

GENERAL  SITUATION — Trading  in 
canned  foods  continues  slow.  It  is 
not  due  to  buyers  as  apparently  all 
are  anxious  to  cover  reasonable  re¬ 
quirements.  It  is  the  canner  who 
is  backward  in  naming  prices.  As 
a  general  rule,  canners  if  they  are 
quoting,  are  determined  to  restrict 
their  business  to  old  line  custom¬ 
ers  who  have  been  dependable  cus¬ 
tomers  in  the  past  and  not  those 
who  are — in  and  out  on  a  strictly 
price  basis. 

The  local  trade  is  keenly  inter¬ 
ested  in  the  adjustment  of  the  food 


distributor’s  ceiling  prices,  to  a 
basis  reflecting  replacement  costs 
of  last  March.  All  seem  to  think 
that  if  such  an  arrangement  or  un¬ 
derstanding  or  ruling  could  be  ef¬ 
fected,  it  would  materially  exhila¬ 
rate  business. 

PEAS — Most  sections  of  Wiscon¬ 
sin  are  completing  their  1942  pack. 
Of  course,  there  are  a  few  excep¬ 
tions  like  those  canners  in  the  ex¬ 
treme  northern  part  of  the  State 
and  a  few  also  who,  on  account  of 
heavy  rains  in  May,  replanted  part 
of  their  acreage  at  a  late  date. 

Reports  generally  are  a  disap¬ 
pointment  from  that  which  was  ex¬ 
pected  against  the  increased  acre¬ 
age,  but  the  total  will  no  doubt  ex¬ 
ceed  the  1941  record  and  the  gen¬ 
eral  quality  of  the  State  will  be 
normal. 

Most  Wisconsin  pea  canners 
have  refrained  from  quoting  until 
the  Federal  inspectors  have  called 
and  have  set  aside  the  35  per  cent 
that  is  wanted.  In  many  instances, 
canners  report  that  the  Govern¬ 
ment  has  taken  all  of  their  No.  3- 
sieve  Alaskas.  More  canners  also 
announced  a  40  to  60  per  cent  de¬ 
livery  on  No.  4-sieve  Alaskas. 

A  few  sales  of  No.  1  tin  peas 
were  made  during  the  past  week. 
One  might  wonder  why — No.  1  tins 
when  that  size  was  not  supposed 
to  have  been  packed.  The  explana¬ 
tion  is  that  the  can  company  had 
a  few  thousand  No.  1  tins  left  over 
from  last  year.  These  were  sold 
to  one  or  two  favored  canners  in 
early  January  last. 

CORN — Interest  centers  entirely 
in  1942  packing.  Several  promi¬ 
nent  canners  in  the  Midwest 
named  opening  prices  such  as — 
No.  2  fancy  cream  style  golden, 
$1.07  Minnesota;  12  oz.  fancy 
whole  kernel  golden  vacuum, 
$1.00  Minnesota;  No.  2  fancy 
cream  style  golden,  $1.07  Iowa;  No. 
2  fancy  whole  kernel  golden, 
$1.17V2  Iowa;  No.  2  fancy  cream 
style  country  gentleman,  $1.11 
Iowa;  12  oz.  vacuum  W.K.  golden, 
$1.19  Iowa.  In  addition,  one  hears 
of  prices  ranging  from  $1.04  to 
$1.09  on  No.  2  extra  standard 
cream  style  golden  out  of  Indiana 
and  Ohio.  Another  feature  of  the 
market  is  the  lack  of  quotations  on 


No.  10  tins  and  some  seem  to  think 
it  means  the  civilian  distributor 
will  be  the  lucky  man  indeed  if  he 
obtains  any  No.  10  corn  out  of  the 
1942  pack. 

TOMATOES — Plenty  of  rain  and 
plenty  of  sunshine  seem  to  have 
done  kindly  by  the  growing  tomato 
crop  throughout  this  district  as  re¬ 
ports  are  uniformly  favorable.  It 
is  expected  that  some  early  pack¬ 
ing  will  begin  about  August  10th 
to  15th.  In  the  meanwhile,  the 


Maintain  your  brand  reputation  and 
identity  .  .  .  hold  your  prestige  and 
customer  confidence  with  finest  qual¬ 
ity  color  lithography  in  your  Can 
Labels.  Rely  on  Stecher-Traung — a 
great  American  institution  for  over 
75  years,  and  the  world’s  largest 
makers  of  Can  Labels — for  top  quality 
at  economical  cost. 

PACKAGING  for 
dehydrated  and 
frozen  foods 

Let  our  packaging  engineers  help  you 
solve  your  change-over  problems. 
We  offer  several  praaical  types  of 
packages  for  dehydrated  and  frozen 
foods.  Custom-made  in  sizes  and 
specifications  to  fit  your  own  require¬ 
ments,  these  packages  can  be  beau¬ 
tifully  lithographed  with  the  same 
Full  Color  vignettes  used  on  your 
Can  Labels.  Investigate  today! 
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cleanup  of  spots  continues  with 
$1.15  factory  for  No.  2  standard 
Indiana  tomatoes  the  prevailing 
price  and  $1,371/4  to  $1.45  for  No. 
2V4  standards,  Indiana  factory. 

One  hears  less  of  future  quota¬ 
tions  these  days  and  business 
against  the  coming  pack  is  restrict¬ 
ed  entirely  because  of  the  few 
sellers. 

GREEN  AND  WAX  BEANS — Buyers 
are  really  hungry  for  No.  2  stand¬ 
ard  and  extra  standard  cut  green, 
as  well  as  No.  10  tins  in  the  same. 
The  packs  recorded  to  date  in  the 
Southern  States,  have  apparently 
all  been  cleaned  up.  Reports  from 
Tri-States  are  that  raw  product 
prices  have  materially  advanced 
and  that  the  Government  has  pur¬ 
chased  No.  2  standard  cuts,  paying 
as  high  as  $1.10  and  No.  10s  at 
$5.25. 

Wisconsin  and  Michigan  bean- 
canners  are  expected  to  get  under 
way  during  the  coming  two  weeks. 

SPINACH — The  market  is  dor¬ 
mant.  Stocks  in  canners’  hands  are 
the  lightest  known.  Distributors 
are  in  hopes  that  there  will  be  a 
big  fall  pack  as  their  stocks,  too, 
are  light  and  there  will  be  an 
ample  demand. 

LIMA  BEANS  —  Some  prices  on 
1942  pack  have  emanated  from  the 
East.  Wisconsin  and  Ohio  lima 
canners  have  not  as  yet  quoted. 
The  crop  has  progressed  fairly 
well  to  date. 

ASPARAGUS  —  Revised  prices  on 
California  packing  developed  buy¬ 
ing  interest  and  some  volume  was 
recorded.  Washington  canners 
have  sold  heavily  throughout  this 
area.  Asparagus  canners  of  Illinois 
and  Michigan  seem  content  to  coast 
along. 

CALIFORNIA  FRUITS — Some  belat¬ 
ed  buying  of  spots  in  peaches  was 
noted  but  the  trade  had  great  dif¬ 
ficulty  in  finding  what  they  wanted, 
due  to  the  limited  available  stocks 
in  California.  Increased  sugar  al¬ 
lotments  for  canners  are  expected. 

R.S.P.  CHERRIES — Michigan  and 
Wisconsin  canners  have  about 
withdrawn  from  the  market  at 
$1.50  and  $7.50.  The  crop  is  re¬ 
ported  good  and  the  pack  will  be 


limited  only  by  available  tin. 
Frozen  cherries  in  barrels  as  well 
as  30  lb.  tins,  have  been  purchased 
heavily  by  our  merchants. 

BERRIES — With  the  Government 
taking  75  per  cent  of  the  1942 
blueberry  pack,  distributors  expect 
to  receive  but  a  small  percentage 
of  their  memorandum  bookings. 
Columbian  red  raspberries  and 
black  raspberries  have  been  quoted 
out  of  New  York  State  during  the 
week  under  review  but  little  if  any 
interest  was  aroused.  Some  No.  2 
blackberries  in  water  from  Georgia 
were  sold  here.  The  trade  expect 
quotations  on  Oregon  and  Wash¬ 
ington  berries  in  the  immediate 
future. 

FISH — The  fall  pack  of  shrimp 
on  the  Gulf  is  expected  to  start 
early  next  month.  Tuna  receipts 
fell  off  on  the  Pacific  Coast  and 
the  market  is  difficult  to  analyze. 
Salmon  canners  are  producing 
maximum  supplies  and  the  trade 
are  awaiting  further  advices  as  to 
just  what  the  Government  will  al¬ 
lot  distributors.  Sardines  seem  to 
be  out  of  the  market  entirely. 

THE  RESIDENT  SALES  AGENT — 
(See  last  issue) — “It  has  been  said 
that  the  larger  manufacturers,  es¬ 
pecially  in  the  trade-mark  and  na¬ 
tionally  advertised  brands,  would 
like  to  see  the  food  broker  elimi¬ 
nated  from  the  industry.  The  rea¬ 
son  is  that  without  him  they  would 
not  have  the  competition  of  the 
small  manufacturer  —  a  competi¬ 
tion  which,  however,  keeps  the 
trade  healthy.  It  is  also  noteworthy 
that  practically  every  huge  manu¬ 
facturing  corporation  in  the  food 
and  grocery  industry  today,  got  its 
start  as  a  small  concern,  with  food 
brokers  as  the  sales  force,  or 
through  the  merger  of  a  number  of 
smaller  units,  in  the  industry,  sell¬ 
ing  through  food  brokers  at  the 
time  of  the  merger.” 


PACKING  BEETS  FOR  FIRST  TIME 

The  Pacific  Grape  Products  Company, 
Modesto,  Calif.,  put  up  a  pack  of  beets 
for  the  first  time  this  year,  making  this 
in  No.  2  and  No.  10  tins  and  packing 
diced,  sliced  and  whole.  This  concern  is 
also  making  an  experimental  pack  of 
fruits  in  glass. 


CALIFORNIA  MARKET 

New  Prices  Quickly  Withdrawn — Cherries 
and  Apricots  Finishing  Up  —  Dry  Beans 
Moving  Up — Peaches  Nearly  Ready — Pine¬ 
apple  Sold  Up— Spinach  Prices — But  Little 
Red  Salmon  Will  Be  Canned — Look  at  Tuna 
Fish  Prices. 

By  “Berkeley" 

San  Francisco,  July  24,  1942. 

PRICES — Opening  prices  on  new 
pack  fruits  and  vegetables  continue 
to  make  an  appearance  but  these 
are  confined  almost  exclusively  to 
small  operators  and  are  frequently 
withdrawn  within  a  few  days. 
Large  packers  are  withholding  the 
naming  of  prices  as  long  as  pos¬ 
sible,  in  order  to  be  sure  of  their 
ground,  and  some  have  not  come 
out  as  yet  with  quotations  on  the 
first  pack  of  the  season,  that  of 
spinach.  The  same  is  true  of  as¬ 
paragus,  but  tentative  lists  quite 
clearly  reflect  the  going  market  on 
both  items. 

The  packing  of  cherries  is  at  an 
end,  with  prices  still  to  be  set¬ 
tled  and  within  a  few  days  the  pack 
of  apricots  will  be  completed.  This 
is  a  season  when  prorating  will 
be  in  order,  but  this  will  be  done 
on  orders  placed  in  former  seasons, 
not  on  orders  accepted  by  canners 
this  year,  but  which  cannot  be 
•  filled  in  full. 

DRY  BEANS — The  California  dry 
bean  market  has  improved  some¬ 
what  of  late,  reflecting  light  offer¬ 
ings,  along  with  improved  demand 
for  certain  varieties.  Baby  limas 
and  pintos  are  particularly  firm 
and  have  made  price  advances  from 
15  cents  to  20  cents  per  hundred 
pounds.  For  a  time  the  market  was 
disturbed  by  the  dumping  on  the 
part  of  canners  of  surplus  holdings, 
but  this  is  no  longer  a  market  fac¬ 
tor.  A  steady  movement  to  Gov¬ 
ernment  agencies  is  reported,  with 
a  fair  demand  from  Eastern  and 
Southern  markets.  The  weighted 
average  price  f.o.b.  country  ship¬ 
ping  points  for  the  eleven  most  im¬ 
portant  varieties  grown  in  Cali- 
'  fornia  was  $5.73  on  July  15,  com¬ 
pared  with  $5.68  on  July  8,  and 
$4.80  on  July  16,  1941,  and  $4.06 
on  July  17,  1940.  July  1st  condi¬ 
tions  indicate  a  California  crop  of 
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5,472,000  bags,  including  2,184,000 
bags  of  lima  varieties  and  3,288,- 
000  bags  of  other  varieties.  Last 
year’s  harvest  accounted  for  about 
5,139,000  bags. 

APRICOTS  —  The  situation  on 
canned  apricots  is  commencing  to 
clear  somewhat  and  formal  open¬ 
ings  are  expected  to  shortly  re¬ 
place  the  tentative  lists  that  have 
made  an  appearance.  Sales  have 
been  reported  on  the  basis  of  $1.90 
for  No.  21/^  standards,  $2.10  for 
choice  and  $7.25  for  solid  pack  pie. 
Formal  lists  are  expected  to  be 
close  to  this  basis.  The  crop  in  the 
Santa  Clara  Valley  has  been  ripen¬ 
ing  gradually  and  most  of  it  will 
be  harvested,  although  some  loss 
is  being  reported,  as  a  result  of 
the  scarcity  of  pickers. 

CHERRIES — Several  small  packers 
have  brought  out  lists  on  Royal 
Anne  cherries,  but  some  of  these 
have  since  been  withdrawn.  How¬ 
ever,  there  has  been  considerable 
business  booked  on  this  basis :  No. 
21/2  standards,  $2.45;  choice,  $2.75, 
and  fancy,  $2.90,  with  No.  10 
choice  at  $9.50.  The  pack  has  been 
completed  and  canners  would  like 
to  make  early  deliveries  to  make 
way  for  other  fruits. 

PEACHES — Packing  of  cling 
peaches  will  get  under  way  late 
this  month,  with  the  question  of 
price  to  growers  still  to  be  ironed 
out.  A  few  weeks  ago  organized 
growers  put  out  a  feeler  in  the 
form  of  a  suggestion  of  $50  a  ton, 
which  canners  thought  too  high. 
Since  then,  the  situation  has 
changed  somewhat,  with  apricot 
growers  getting  up  to  $70  a  ton  for 
their  fruit,  or  more  than  they  orig¬ 


inally  asked  for,  so  peach  growers 
have  upped  their  asking  price  to 
$60  a  ton.  Some  canners  have  been 
flirting  with  tentative  cling  peach 
lists  and  $2.10  has  been  suggested 
as  a  price  for  No.  2  Vi  choice,  or 
about  the  going  market  on  spots. 

PINEAPPLE  —  Libby,  McNeill  & 
Libby  have  brought  out  prices  on 
new  pack  Hawaiian  pineapple, 
these  applying  to  goods  for  ship¬ 
ment  as  soon  as  packed  and  made 
available  for  delivery.  The  entire 
pack  is  considered  sold,  allotments 
to  regular  trade  accounting  for 
that  part  not  going  to  the  Govern¬ 
ment.  Prices  for  fancy  grade  are : 
No.  21/os,  $2.15 ;  No.  1*4  flat,  $1.20; 
No.  2,  $1.80;  No.  1  flat,  971/4  cents ; 
No.  10  in  juice,  $7.50,  and  No.  10 
in  syrup,  $7.75,  with  other  grades 
in  the  usual  proportion.  Natural 
juice  is  priced  at  $1.15  for  No.  2 
tall,  82 V4  cents  for  No.  211  tall, 
$2.75  for  46  oz.,  and  $5.50  for 
No.  10. 

Shipments  of  canned  pineapple 
and  pineapple  juice  from  the  Ha¬ 
waiian  Islands  in  June  totaled 
850,000  cases,  against  300,000 
cases  in  May  and  1,400,000  cases 
in  June,  1941.  Shipments  for  the 
first  half  of  the  year  amounted  to 
about  5,300,000  cases,  against 
11,500,000  cases  in  the  like  1941 
period. 

SPINACH — The  California  Pack¬ 
ing  Corporation  has  brought  out 
prices  on  spinach  at  $1.27  V4  for 
No.  2s  and  $1.60  for  No.  214s,  al- 
loting  the  part  not  taken  by  the 
Government  to  the  firm’s  regular 
trade.  The  pack  was  not  large  and 
the  civilian  trade  received  but 
token  deliveries. 


SALMON  —  Salmon  fishing  and 
packing  is  well  under  way  in 
Alaska,  although  none  is  being 
done  in  the  rich  Bristol  Bay  dis¬ 
trict  where  the  catch  runs  to  the 
prized  red  fish.  Up  to  July  4th 
the  pack  had  amounted  to  288,786 
cases  with  the  season  later  getting 
into  full  swing.  The  pack  will  run 
more  to  pinks  and  chums  this  year 
than  ever  before,  with  but  little 
red  salmon  to  be  available  to  the 
civilian  trade. 

TUNA — The  canning  of  tuna  got 
under  way  recently  at  Astoria, 
Ore.,  with  the  first  albacore  to  be 
landed  commanding  the  near-rec¬ 
ord  price  of  $350  a  ton.  Last  year 
the  first  fish  landed  brought  $140 
a  ton  but  some  sold  later  at  $357, 
when  California  canners  entered 
the  market. 


GULF  STATES  MARKET 

Shrimp  Season  Could  Open  August  1st,  But 
Will  Probably  Be  Postponed  —  Canneries 
Shut  Down. 

By  “Bayou” 

Mobile,  Ala.,  July  24,  1942. 

FALL  SHRIMP  SEASON — The  open¬ 
ing  day  for  the  fall  shrimp  season 
as  prescribed  by  the  conservation 
law  is  August  1,  but  the  law  gives 
the  Seafood  Commission  the  power 
to  postpone  the  opening  date  to  a 
later  one,  if  the  shrimp  are  not 
legal  size,  which  is  35  count  to  the 
pound. 

The  baby  shrimp  are  just  com¬ 
ing  down  from  up  the  rivers  and 
fresh  water  streams  into  the  bays, 
lakes  and  bayous,  therefore  it  is 
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very  difficult  to  find  shrimp  any¬ 
where  in  the  bays,  lakes  and  bayous 
at  this  time  of  the  year  to  run  35 
count  to  the  pound. 

For  this  reason  the  opening  date 
of  the  shrimp  season  is  invariably 
postponed  one  to  three  weeks. 

Shrimp  shed  their  shell  about 
every  two  weeks  and  each  time 
they  shed,  they  get  about  fifty  per 
cent  larger. 

The  shrimp,  although  a  salt 
water  crustacean,  spawns  in  fresh 
water  streams,  and  as  they  grow 
larger,  they  hunt  more  brackish 
water  and  the  adult  shrimp  lives 


BEANS 

DRYDEN,  MAINE,  July  16 — Stringbeans: 
Crop  looks  good  at  this  date. 

HOMER,  N.  Y.,  July  18 — Wax:  Just  be¬ 
ginning;  outlook  is  average. 

Refugee:  Season  about  10  days  away. 
Fields  look  healthy;  good  crop  expected. 

MADISON,  wis.,  July  21 — Snap:  Pack¬ 
ing  started  last  week-end  at  a  few  plants 
and  will  be  under  way  generally  by  the 
end  of  this  week.  Except  for  a  small 
amount  of  drowned  out  acreage,  heans 
are  reported  in  very  good  condition. 

OCONTO  FALLS,  WIS.,  July  20 — String- 
beans:  Late  start  due  to  excessive  rains 
and  cold  weather.  About  to  begin  pack 
of  Wax  Beans  and  Green  Beans  will  be 
ready  in  ten  days  or  two  weeks.  Some 
shrinkage  in  acreage  but  outlook  very 
promising  and  may  get  an  almost  normal 
pack,  depending  on  weather  conditions 
from  now  on. 

TOMATOES 

PENDLETON,  IND.,  July  17 — 10%  in¬ 
crease  in  acreage  with  crop  looking  very 
promising  at  this  time.  Think  yield  and 
quality  will  be  about  same  as  normal 
years. 

WARREN,  IND.,  July  9 — Acreage  140% 
of  1941.  Prospect  is  100%  of  normal  in 
stand  and  health  but  earlier  than  normal 
by  two  weeks. 

MARSHFIELD,  MO.,  July  15 — Looking 
good.  Acreage  200%  greater  than  in 
several  years.  Should  stai’t  packing 
August  1  to  10. 

HAMLIN,  N.  Y.,  July  16 — Crop  about 
two  weeks  late.  Cool  weather  retarding 
growth  of  plants. 


in  the  very  salty  waters  of  the 
Gulf  and  the  Atlantic  Ocean,  as 
also  the  Pacific. 

The  boat  of  the  Seafood  Commis¬ 
sion  is  expected  to  go  out  to  deter¬ 
mine  the  size  of  the  shrimp  in 
order  to  set  the  opening  day  for 
the  fall  shrimp  season. 

No  canning  of  shrimp  is  taking 
place  now  and  the  majority  of  the 
boats  are  laid  up,  being  overhauled, 
getting  in  readiness  for  the  fall 
shrimp  season. 

The  seafood  canning  plants  are 
all  shut  down,  with  the  exception 
of  a  few  that  are  packing  processed 
and  pasteurized  crab  meat. 


CORN 

DRYDEN,  MAINE,  July  16 — Crop  looks 
very  good  at  this  time. 

MADISON,  WIS.,  July  21 — Sweet  Corn 
is  making  good  progress  having  improved 
materially  in  the  past  10  days.  Prospects 
are  reported  as  good  to  very  good,  and 
the  crop  is  probably  in  better  condition 
than  last  year  at  this  time.  Possibly 
10%  of  the  intended  acreage  was  not 
planted  because  of  too  much  water,  but 
acreage  is  somewhat  in  excess  of  last 
year. 

OCONTO  FALLS,  WIS.,  July  20 — Sweet: 
Too  early  to  make  any  predictions.  Some 
stands  are  very  good.  Large  areas 
drowned  out  and  replanting  not  very 
satisfactory.  Will  be  glad  if  it  turns 
out  to  be  a  75%  pack,  although  right 
weather  conditions  in  August  may  bring 
this  up. 

PEAS 

PENDLETON,  IND.,  July  17 — Pack  fin¬ 
ished.  Acreage,  yield  and  quality  about 
normal. 

HOMER,  N,  Y.,  July  18 — Crop  nearly 
harvested.  Expect  high  yields  and  good 
quality. 

MADISON,  WIS.,  July  21 — Sui’vey  of  over 
;10  Wisconsin  plants  indicates  average 
yields  to  date  of  79  cases  per  planted 
acre  on  Alaskas  and  88  cases  per  planted 
acre  on  Sweets.  Alaska  packing  is 
nearly  over  and  Sweet  packing  about  to 
start  in  the  northern  part  of  the  State. 
In  the  southern  and  eastern  part  of  the 
State  Sweet  packing  will  generally  end 
this  week.  Although  there  is  considerable 
variation  in  yields  throughout  all  areas 
of  the  State,  there  are  two  areas  where 
yields  are  substantially  lower  than  else¬ 
where:  Parts  of  Brown,  Calumet,  Mani¬ 
towoc  and  Sheboygan  Counties,  and  parts 


of  Marathon,  Clark,  Taylor  and  Wood 
Counties.  Quality  on  both  Alaskas  and 
Sweets  is  generally  below  last  year’s. 
Heat  during  the  latter  part  of  last  week, 
as  well  as  a  very  weedy  condition, 
brought  Sweet  quality  down  particularly. 

OTHER  ITEMS 

OCONTO  FALLS,  WIS.,  July  20 — Table 
Beets:  Very  spotty.  Some  stands  are 
good,  others  a  complete  failure.  May 
have  a  50%  pack,  although  conditions 
may  improve.  Really  too  early  to  make 
any  prediction. 


MAINE  SARDINE  PRICE  ROLLBACK 

Indicating  that  a  similar  price  control 
will  be  applied  to  other  canned  fish.  Price 
Administrator  Leon  Henderson  July  23, 
rolled  back  the  squeeze  on  distributors  rf 
Maine  Sardines  by  setting  definite  ceil¬ 
ings  on  canners’  prices  averaging  11  per¬ 
cent  under  existing  levels.  March  ceil¬ 
ing  prices  on  Maine  Sardines  were  con¬ 
sidered  by  Henderson  as  being  too  high 
at  the  cannery  and  out  of  line  with 
present  conditions.  Distributors’  prices 
in  March  did  not  reflect  the  high  canner 
prices  due  to  stocks  having  been  pre¬ 
viously  acquired  at  much  lower  prices. 
Effective  immediately,  following  are  can¬ 
nery  prices  to  the  trade,  all  of  which  arc 
40c  per  case  higher  than  sales  to  the 
Government:  %  Keyless  $4.47;  14  Key 
$5.22;  14  Cartons  $5.47;  Keyless  % 
Mustard  $4.47. 

Above  in  Tomato  Sauce  5c  per  case 
higher. 

EASTERN  PEACHES  SELL 

Conditions  brought  about  by  the  war 
have  been  responsible  for  a  substantial 
increase  in  the  sale  of  eastern-packed 
canned  peaches  to  jobbers  in  markets 
normally  drawing  their  supplies  almost 
entirely  from  California  and  the  Pacific 
Northwest. 

Georgia  and  other  southern  canners 
of  freestone  peaches  have  booked  a  sub¬ 
stantial  volume  of  business  on  their  1942 
packs  in  New  York  and  the  New  England 
area,  indicating  the  possibility  of  a  major 
shift  in  demand  for  this  fruit  as  the 
eastern  fruit  canning  industry  builds  up. 
Relatively  low  prices  on  the  eastern  pack 
are  aiding  their  sale  this  year. 

NEW  PENNSYLVANIA  CANNER 

Thomas  T.  Highlands,  farmer  and 
business  man  of  Lewisburg,  Pennsyl¬ 
vania,  will  operate  a  tomato  canning 
factory  this  season. 

OSBORNE  LEAVES  TUC 

George  Osborne,  for  many  years  asso¬ 
ciated  with  The  United  Company,  West¬ 
minster,  Md.,  manufacturers  of  corn 
canning  equipment,  is  no  longer  with  the 
company. 


THE  CONDITION  OF  CROPS 
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CANNED  VEGETABLES— Continned 


PRICES  DURING  MARCH  1942 

The  prices  quoted  are  the  high  and  low  canners’  selling  prices 
for  spot  goods  F.O.B.  factory  at  which  some  business  was 
reported  to  have  been  done  during  March  1942  and  represent 
as  nearly  the  average  market  in  the  respective  sections  as  was 
possible  to  determine.  These  prices  are  taken  from  the  price 
page  of  each  weekly  issue  of  The  Canning  Trade  during  the 
month  of  March  and  are  published  here  for  the  record  and  for 
whatever  information  they  may  be.  “Eastern”:  Quotations  for 
the  Atlantic  Coast  States  east  of  Ohio  River;  “Central”:  States 
West  of  Ohio  River  to  Mountain  States;  “West  Coast”: 
Mountain  and  Pacific  Coast  States. 


Canned  Vegetables 


Eastern  Central  West  Coast 


STRINGLESS  BEANS 

Low 

High 

Low 

High 

Low 

High 

Fancy  Cut  Green,  No.  2 . 

..  1.40 

1.60 

Out 

Out 

Ex.  Std.  Cut  Green,  No.  2 . 

..  1.40 

1.60 

Out 

Out 

No.  10  . . . 

..  6.25 

..  1.15 

6.76 

1.26 

Out 

Out 

Out 

Out 

Out 

Out 

No.  10 . ; . 

Red  Kidney,  Std.  No.  2 

.86 

5.76 

1.17% 

6.00 

No.  10  . 

..  4.00 

Out 

Out 

LIMA  BEANS 

No.  2  Tiny  Green . 

...  1.80 
...  1.15 

1.30 

1.16 

2.26 

No.  10  . 

...  6.25 

6.50 

6.76 

No.  2  Fresh  White . 

.95 

Out 

Out 

.80 

.85 

No.  10  . 

...  4.75 

5.00 

Out 

Out 

No.  2  Soaked . 80  .85  . 921/2 


BEETS 

WhnU,  No  0. . 

. 9214  2.00 

Out 

Out 

1.10 

No. '2%  . . . 

.  1.46 

1.76 

Out 

No.  16  . 

.  4.50 

7.00 

Out 

Out 

Cut,  No.  2 . 

.90 

.86 

No.  2%  . 

. 95 

1.16 

Out 

Out 

No.  16  . 

.  3.65 

4.25 

Out 

Out 

Sliced,  No.  2 . 

1.10 

.86 

.86 

.97% 

No.  2%  . . 

.  1.10 

1.15 

Out 

Out 

1.10 

No.  10  . 

.  4.00 

4.76 

Out 

Out 

Diced,  No.  2 . 

. 76 

.87% 

.86 

1.20 

No.  10  . 

.  4.00 

4.60 

Out 

Out 

Shoestring,  No.  2 . 

. 86 

Out 

Out 

CARROTS 

Diced,  No.  2 . 

. 80 

.90 

.75 

.65 

.70 

No.  10  . 

.  3.65 

3.75 

Out 

but 

PEAS  AND  CARROTS 

Std.  No.  2 . 

Fancy  No.  2 . _..... . 

. 86 

_  1.16 

1.20 

1.10 

i.26 

PUMPKIN 
Fancy,  No.  2.. 
No.  2%  ...... 

No.  10  . . 


SAUER  KRAUT 

Fancy  No.  2... . . — 

No.  2%  _ 

No.  10  . . 

SPINACH 

No.  2  _ 

No.  2%  _ 

No.  10  _ 


Eastern  Central 


West  Coast 


Low 

High 

Low 

High 

Low  High 

.70 

.76 

.80  . 

.95 

1.02% 

1.00 

.92%  . 

3.00 

3.50 

2.75 

3.25 

3.10  . 

.85 

.96  _ 

.70 

.76 

1.00 

1.20 

1.06  . 

.96 

1.10 

3.16 

3.75 

Withdrawn 

1.20 

1.25 

1.00  . 

1.00 

1.20 

1.60 

1.80 

1.30  . 

1.30 

1.45 

5.00 

5.90 

4.75  . 

4.26 

4.76 

SUCCOTASH 


Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 

1.20 

1.20 

SWEET  POTATOES 

1.16 

No,  2%  . . . 

1.40 

1.50 

No.  3,  Squat  Vac _ _ _ — .... 

1.35 

No.  10  . 

4.75 

5.50 

Fey.,  No.  2  Syrup  Pack . . 

1.26 

No  2%  . . 

1.50 

2.00 

TOMATOES 

Fancy,  No.  2 . 

1.75 

2.00 

1.25 

Rx.  Std  ,  No.  2 . 

1.25 

1.35 

No.  16  _ 

5.50 

Out 

Out 

With  puree 

Std.,  Na  1 . . 

.75 

.80 

.82% 

1.05 

1.16 

1.15 

1.25 

1.00 

1.05 

No.  2%  _ 

1.40 

1.50 

1.50 

1.60 

1.25 

1.30 

No,  10  . 

5.00 

5.25 

Out 

Out 

4.75 

TOMATO  JUICE 

No.  211  Cyl.  (12  oc. _ 

.60 

.62% 

No.  800  (18%  o*.)„.. _ 

.60 

.80 

No.  803^  Cyl.  (20  oz.) _ 

.85 

No.  2  CyL  (24  oz.) . 

.90 

.95 

.82% 

.85 

.87% 

1.75 

1.86 

1.76 

No.  10 . . . . ; . . . 

3.50 

4.00 

3.50 

3.75 

3.50 

TURNIP  GREENS 

No.  2  _ 

.86 

.80 

No.  2%  . . . 

1.20 

1.25 

1.10 

No.  10  . . . . 

4.26 

3.60 

. 

Canned  Fruits 


APPLES 

No.  10,  standard  heavy  pack .  6.00 

No.  10,  fancy  heavy  pack .  6.00 


6.25 

6.60 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Shoepes,  Fancy,  No.  10. 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 


1.25 

1.30 

Out 

Out 

6.50 

7.35 

Out 

Out 

1.15 

1.15 

Out 

Out 

7.00 

Out 

Out 

1.15 

Out 

Out 

6.25 

Out 

but 

1.06 

1.10 

Out 

Out 

5.75 

Out 

Out 

6.75 

7.25 

Out 

Out 

1.10 

1.20 

Out 

Out 

6.90 

7.00 

Out 

Out 

1.12% 

Out 

Out 

APPLE  SAUCE 

No.  2  Fancy. _ _ _ _ — ... _  .90  1.00 

No.  10  . . . .  4.76 

No.  2  Std _  .86  . 

No.  10  _  4.00  . 

APRICOTS 

No.  2%  Fancy . 

No.  2^,  Choice . 

No.  IVi.  Std . 

No.  10,  Choice. . 

No.  10.  Std . 


1.00 

4.76 


2.10  2.36 

1.96  2.06 

1.70  1.76 

6.76  7.00 

6.76  6.00 


CORN — Creamstyle 


Yellow,  Ex.  Std.  No.  2 . 

.  1.05 

1.16 

1.20 

No.  10  . 

.  6.25 

6.50 

Out 

Out 

std  Nn  5  . . 

. 96 

White,  Ex.  Std.  No.  2 . 

.  1.05 

1.10 

1.16 

1.16 

No.  10  . 

.  5.90 

6.10 

Std.  No.  2 . 

. 95 

1.02% 

Out 

Out 

No.  10  . 

.  5.75 

6.00 

Out 

Out 

HOMINY 

Std.  Split,  No.  2% . 

. 86 

.90 

.82% 

1.10 

No.  10  . 

3.00 

....... 

MIXED  VEGETABLES 

Fey.,  No.  2... _ _ _ 

„  1.00 

1.15 

Nn,  in  . 

4.50 

5.00 

Std.,  No.  2 _ 

.80 

No.  10  . 

_  3.75 

3.90 

PEAS 


CHERRIES 

Red  Sour  Pitted.  No.  2 _  1.76  .  1.60  1.70 

Red  Sour.  Pitted,  No.  10 _  8.76  .  8.60  9.00 

GRAPEFRUIT  SECTIONS  Florida  Texas 

No.  2  _ _ _  1.05  1.15  . 

No.  6  _  2.771/^  3.00  . 


GRAPEFRUIT  JUICE 

No.  2  _  .72»A  .87%  .67%  .76 

No.  S  Cyl.  (46  os.) _  1.66  1.86  1.66  1.76 


No.  10 .  3.25  4.10  3.10  3.60  . 

PEACHES 

Y.  C.  Fey.,  No.  2% .  2.20  2.40 

Choice.  No.  2% .  2.06  2.16 

Std.,  No.  2% .  .  . . .  1.90 

Fey,  No.  10 . . .  .  7.30  7.60 

Std.,  No.  10 .  6.60  . 

S.  P.  Pie,  No.  10 .  6.60 


No.  2  Std.  Alaskas,  2s . 

....  1.45  . 

Out 

Out  ....... 

No.  2  Std.  Alaskas,  3s . 

....  1.20  . 

Out 

Out  . 

PEARS 

No.  2  Std.  Alaskas,  4s . 

....  1.16  . 

Out 

Out  . 

Bartlett,  Fancy,  No.  2%.... 

.  2.45  . 

.  2.40 

2.66 

No.  10  Std.  Alaskas,  2s . 

....  6.75  . 

Out 

Out  . 

.  Choice,  No.  2% . 

.  2.36  . 

.  2.16 

2.36 

50  . 

St...  -No  !>.% 

2.15 

.  1.90 

2.00 

No.  10  Std.  Alaskas,  4s . 

....  6.00  6.26 

but 

Out  . 

.  Fey.,  No.  iO . 

.  8.00 

8.76 

1.07%  1.10 

.  7.26 

7.76 

Soaked,  28  . 

. 75  '  . 

Out 

Out  . 

1 .  Std.,  No.  10 . 

.  6.80 

6.60 

Blackeye,  2s,  Soaked . 

. 80  .86 

Out 

Out  . 

.  No.  10,  Water . 

. 

...  . 

6.26 
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WANTED  and  FOR  SALE 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
FOR  SALE— MACHINERY  Filter  Press.  No  dealers.  Adv.  2613,  The  Canning  Trade. 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


New  York’s  largest  stock  of  good  rebuilt  and  newly  fabri¬ 
cated  equipment,  can  still  supply  all  your  normal  needs.  Kettles 
in  stainless,  copper  or  glass  lined.  Vacuum  Pans,  Condensers 
and  Stills.  Fillers  for  juices,  viscous  materials,  dry  products 
into  tubes,  jars,  cans  or  other  containers.  Filters — over  150 
filters  and  filter  presses  in  stock.  Mixers — dry  powder  up  to 
3000  lbs.,  also  for  paste  and  similar  materials.  Labelers — World, 
Ermold,  Knapp,  Burt,  etc.,  for  jars,  bottles  or  cans.  Extractors, 
Packaging  equipment.  Cutters,  Dicers,  Sifters,  Mills,  Pulver¬ 
izers,  and  factory  handling  equipment.  Detailed  descriptions 
and  quotations  on  request.  First  Machinery  Corp.,  819-837  East 
9th  Street,  New  York,  N.  Y. 


FOR  SALE — 1  Langsenkamp  Model  A  Juice  Extractor.  G.  L. 
Webster  Co.,  Inc.,  Cheriton,  Va. 


FOR  SALE — Burt  Labeling  Machine  for  No.  2  cans.  Adv. 
2644,  The  Canning  Trade. 


FOR  SALE — New  8  Valve  Syruper  for  I’s,  2’s,  3’s;  immediate 
shipment,  never  uncrated.  F.  H.  Langsenkamp  Co.,  Indianapolis, 
Indiana. 


FOR  SALE — 12  Model  5  Corn  Cutters  for  Crushed  Corn,  in 
good  working  order;  also  other  canning  machinery  at  bargain 
prices.  Adv.  2645,  The  Canning  Trade. 


FOR  SALE — Ayai’s  all  metal  Hot  Water  and  Steam  Exhaust 
Box  for  No.  2  to  No.  10  cans,  equipped  with  LaPorte  Chain 
in  A-1  condition;  One  Rotary  Corn  Silker.  E.  J.  Nusbaum, 
Box  223,  Taneytown,  Md. 


FOR  SALE — 15,000  five  gallon  enameled  cans,  good  as  new, 
used  one  season  and  kept  in  good  condition.  Write  or  phone: 
Baltimore  Salvage  Co.,  Pratt  and  Sharp  Sts.,  Baltimore,  Md. 


FOR  SALE — Two  2"  Viking  all  bronze  Pulp  or  Juice  Pumps, 
belt  driven;  Two  Myers  6x6  Bulldozer  Water  Pumps,  belt  driven; 
One  No.  2  Stickle  open  coil  Water  Heater  and  Purifier  for  boiler 
feed  water.  DeSchipper  Packing  Co.,  Carthage,  Ind. 


FOR  SALE — 70  ft.  Combined  Conveyor  and  Elevator,  No.  88 
Link  Belting,  4x10  Flights  spaced  12  in.,  2-13/16  Shaft  and 
Pillow  Blocks  Drive  End,  1-15/16  for  Idlers,  1  pr.  Adj.  Take-ups, 
used  only  a  few  weeks,  less  than  half  price,  $60;  1  Lemly 
Friction  Clutch  Pulley,  28x5  in.,  crown  face,  $25;  Power  Quai-ter- 
ing  Machine,  cuts  12ths,  $10.  D.  S.  Thomas,  Bridgewater,  Va. 


FOR  SALE — 1  Queen  Anne  Gear  Hoist  in  good  working 
shape;  1  heavy  welded  Steel  Tank  with  two  outlets  6x3x3  feet 
open  top.  The  Silver  Canning  Co.,  C„lora,  Md. 


FOR  SALE— FACTORIES 


FOR  SALE — Well  equipped  Whole  Grain  Corn  Cannery,  latest 
machinery,  in  fine  farming  section,  on  main  lines  of  B.  &  O.  R.  R. 
at  Monrovia,  Frederick  County,  Md.  Have  canned  beans  and 
tomatoes  and  could  pack  fine  peas  with  added  equipment.  Have 
900  acres  of  corn  this  year  under  contract.  Nearest  cannery 
11  miles  away.  Interested  parties  can  see  plant  in  operation 
after  August  11.  Poor  health  is  reason  for  selling.  George 
W.  McComas,  Monrovia,  Md. 


WANTED — 100  or  125  HP  Economic  Return  Tubular  Boiler. 
Must  be  in  first  class  condition.  A.  H.  Renehan  &  Son, 
Sykesville,  Md. 


WANTED — One  No.  2  Continuous  Cooker,  either  Andei’son- 
Barngrover,  Berlin-Chapman  or  Wonder.  Must  be  in  A-1  condi¬ 
tion.  Hynson  Canning  Co.,  Bridgeville,  Del. 


WANTED — One  or  more  Sterling  Peelers  of  any  size,  with  or 
without  motor,  also  hand  operated  cubers.  A.  K.  Robins  &  Co., 
Inc.,  Lombard  and  Concord  Sts.,  Baltimore,  Md. 

WANTED — Six  large  Buck  Snippers,  must  be  in  A-1  condi¬ 
tion.  Adv.  2646,  The  Canning  Trade. 

WANTED — No.  10  Can  Filler,  plunger  type.  The  Bowman 
Apple  Products  Co.,  Mount  Jackson,  Va. 


MISCELLANEOUS 

FOR  SALE — Tin  Conservation  Order  forces  us  to  offer  a  part 
of  our  pack  of  tomato  paste  in  No.  10  and  5-gallon  cans.  Paste 
produced  from  San  Marzano  or  pear-type  tomatoes.  We  can 
pack  to  any  desired  solid  content  and  specifications  for  any 
reliable  buyer.  Have  new  vacuum  pan  and  modern  equipment 
for  making  high  quality  paste.  Michael  Minervini,  Pres., 
Cedarville  Packing  Co.,  Cedarville,  N.  J. 


RIVERSIDE  MANUFACTURING  CO..  Murfreesboro.  N.  C. 


For  speed,  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 


''•They  have  everything  with  half  the  parts" 


WESTMINSTER  MACHINE  WORKS 


Westminster,  Maryland 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  Canning 


Tmie  lUKTitinEiDt  Westminster, Met. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SUKERS— WASHERS  and  GRINDERS 
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SMILE  AWHILE 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


COST  ACCOUNTING 

Patient — The  size  of  your  bill  simply  makes  my  blood  boil. 

Dr.  Gouger — That  will  be  $20  more  for  sterilizing  your 
system. 


EVIDENCE 


r 


Bertie — A  woman  was  in  a  drug  store  eating  a  pineapple 
sundae  when  a  man  entered  and  ordered  a  chocolate  soda.  How 
did  she  know  he  was  a  sailor? 

Betty — I’ll  bite.  How? 

Bertie — Because  he  had  a  sailor  suit  on! 


WELL  FORTIFIED 

The  inspector  had  come  to  examine  the  class  in  physiology. 
He  tried  a  little  girl  with  this  teaser:  “How  many  bones  have 
you  in  your  body,  little  lady?” 

“Something  like  nine  hundred,”  was  the  prompt  reply. 

“Oh,  indeed,”  said  the  inspector.  “Well,  that’s  a  great  many 
more  than  I  have.” 

“Very  likely,”  said  the  child,  “but  I  guess  you  ain’t  had  her¬ 
ring  for  breakfast!” 


SOMETHING  SOFT 
“Jones  is  very  kind-hearted  to  animals.” 

‘That  so?” 

“Yes.  Why,  when  he  found  the  cat  sleeping  in  the  coal  bin,  he 
ordered  a  ton  of  soft  coal.” 


HEX-RO  CLEANER 

The  canner  using  Hex-Ro  to  remove  foreign  matter, 
such  as  pieces  of  pods,  vines,  etc,  from  vined  peas 
or  lima  beans  or  for  cleaning  whole  grain  corn  is 
assured  of  a  higher  quality  and  a  better  price  for 
the  canned  article. 

Atk  for  explanation 

THE  SINCLflIR-SCOTT  COMPANY 

'‘The  Original  Grader  House” 

BALTIMORE,  MARYLAND 


HELLO! 

“Is  this  the  weather  bureau?” 

“Yes,  ma’am.” 

“How  about  a  shower  tonight?” 

“It’s  all  right  with  me.  If  you  need  one,  take  it.” 

Tourist — What’s  that  beast? 

Native — That’s  a  razorback  hawg,  suh. 

Tourist — What’s  he  rubbing  himself  on  the  tree  for? 

Native — Jest  stropping  hisself,  suh,  jest  stropping  hisself. 

BRANDED 

S.  Y.  T. — Do  you  serve  a  chicken  dinner  here? 

Waiter — We’ll  serve  anybody. 

Inquiring  Visitor — To  what  do  you  attribute  your  long  life, 
uncle? 

Oldest  Inhabitant — Well,  I  don’t  rightly  know.  Several  of 
them  patent  medicine  companies  is  bargaining  with  me  now. 

JUAN-A-EATA 

“Why  do  you  call  all  the  girls  ‘Phyllis’?” 

“Got  the  name  from  their  slogan.” 

“What  slogan?” 

“Phyllis  up!  Phyllis  up!” 

We  hear  the  latest  styles  are 

That  clothes  will  match  the  hair. 

We  wonder  what  will  happen  then — 

Old  Baldy — will  he  dare? 

“Black  chile,  yhat  yo’  doin’?” 

“I  ain’t  doin’  a  thing.  Mammy.” 

“My,  but  yo’  is  gettin’  mo’  like  yo’  Pappy  every  day.” 

“Hey!  Why  don’t  you  blow  your  horn?” 

“Who  do  you  think  I  am — Little  Boy  Blue?” 


THE  CANNING  TRADE  •  July  27,  1942 


23 


^  This  type  of  Peeling  or  Sorting  Table  is 
used  by  canners  who  wish  to  separate  peelings 
or  sorted  refuse  from  good  stock.  Peeling  is  done 
over  the  troughs  in  front  of  each  peeler.  Peeled 
products  are  placed  in  buckets,  refuse  drops 
down  the  chutes  to  conveyor.  Write  Berlin 
Chapman  Co.,  Berlin,  Wis. 

BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 


ALMANAC 


It  contains  the  answer  to  most  any 
question  you  want  to  know  about 
the  packs,  acreage,  yields,  laws, 
regulations,  labeling  requirements, 
grades  and  Where  To  Buy  your 
needs  etc.  Learn  to  use  it — you'll 
be  surprised  at  its  thoroughness. 

THE  CANNING  TRADE 

20  South  Gay  Street,  BALTIMORE,  MARYLAND 


WHERE  TO  BUY 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood).  Picking 

Jersey  Package  Company,  Bridgeton,  N.  J. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopestown,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopestown,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

A.  K.  Robins  &  Co.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Company,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

Stecher-Traung  Lithograph  Corp.,  Rochester,  N.  Y. 

PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Corn  Products  Sales  Co.,  New  York  City 

FIELD  WAREHOUSING  AND  FINANCING 

Douglas-Guardian  Warehouse  Corp.,  Chicago,  Ill. 
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Many  bind  volumes  of  The  Canning  Trade,  others  file  each 
issue  so  that  when  reference  to  certain  important  subjects  is 
desired,  consulting  the  index  in  the  last  number  of  the  volume 
will  save  a  lot  of  unnecessary  thumbing. 

The  markets  are  not  indexed  because  they  refer  to  current 
market  activity.  To  know  the  condition  of  the  market  at  a 
certain  time,  it  is  only  necessary  to  refer  back  to  The  Canning 
Trade  of  that  date. 

“Crop  Reports”  and  “Grams  of  Interest”  are  not  indexed  for 
much  the  same  reason,  as  can  be  readily  understood. 

The  index  for  Volume  64,  issues  dated  August  4th,  1941,  to 
July  27th,  1942,  follows: 


ADMINISTRATION 

No. 

A  Year  Fi-om  Now  What  Will  We  Wish  We  Had  Done 

Today?  . Editorial  34 

A  Year  From  Now  What  Will  We  Wish  We  Had  Done 

Today?  . Editorial  3.'i 

All  Out  For  War* . Editorial  39 

“All-Out” — What  It  Means . Editorial  44 

Britain’s  Food  Supply  Problem . Editorial  .^1 

Calcium  Chloride  Use  in  Tomatoes  Objected  To* .  16 

Can  the  Canners  Produce  the  Amount  of  Goods  Needecl  for 

1942? — “Letters  From  the  Industry” .  2.i 

Canners’  Part  in  Defense . R.  C.  Paulas  20 

Community  and  Plant  Defense* . C.  (».  Bender  28 

Community  Home  Canning  Centers  Misdirected  EfTort*....KrfRo(i'al  20 

Congress  Should  be  Sent  Home  for  tbe  Duration . Editorial  26 

Contracts,  Growers,  Hold  Off  Temi)orarily* . Editorial  18 

Conventions : 

California  Canners  Plan  War  Program .  33 

Canners  League  of  California  (Cutting  Bee) .  20 

Canning  Machinery  &  Supplies  Association .  30 

Canning  Machinery  &  Supplies  Association  Program* .  25 

Cherry  Section  N.  C.  A .  30 

Corn  Canners  Institute  Meeting .  30 

Exhibitors  at  N.  C.  A.  Convention .  25 

Florida  Canners  Elect  Wheeler* .  14 

Food  Technologists  Elect  Officers* .  48 

Georgia  Canners  Association  Formed* .  48 

Indiana  Canners  Elect  Coddington .  17 

Indiana  Canners  Pledge  Full  Supi)ort  to  the  Government* .  39 

Maine  Canners  Elect  Hall* . . .  20 

Meat  Section  N.  C.  A .  30 

Michigan  Canners  Elect  Don  Morgan* .  15 

Minnesota  Canners  Meet  .  20 

National  Canners  Association  Report .  30 

N.  C.  A.  Board  of  Directors  Meeting* .  30 

N.  C.  A.  Convention  Off  ?  . Editorial  22 

N.  C.  A.  Convention  On*  . Editorial  23 

N.  C.  A.  Program  .  25 

National  Food  Brokers  Association  Program .  25 

National  Food  Brokers  Association  Report .  30 

National  Pickle  Packers  Association  Rei)ort .  30 

New  York  Canners  .  21 

Ohio  Canners  Association  .  21 

Ozark  Canners  Re-elect  Officers* .  31 

Pennsylvania  Canners  Meet  .  18 

Pennsylvania  Canners  Talk  Crop  Production* .  39 

Pickle  &  Kraut  Packers  School  Program .  26 

Pickle  Packers  .  10 

President  Paulus  Addresses  N.  C.  A.  Members .  30 

President  Paulus  Addresses  N.  C.  A.  Members .  30 

Refrigeration  Wartime  Conference*  .  40 

South  Texas  Canners  Meet* .  19 

Tennessee-Kentucky  Canners  Elect  English* .  29 

Tri-State  Packers  Association’s  Annual  Meeting .  18 

Tri-State  Packers  Association’s  Spring  Meeting .  36 

Utah  Canners  Association*  .  33 

Utah  Canners  Elect  Officers* .  27 

Virginia  Canners  Elect  Johnson* .  30 

War  Progi'am  Will  Be  Theme  of  N.  C.  A.  Convention .  22 

Wisconsin  Canners  Feature  Defense .  16 
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No. 

Corn  Bureau  Headed  by  Meister* .  31 

Defense  Advisory  Committee  Functions . Editorial  15 

Defense  Advisory  Committee  Named* .  14 

Defense  Advisory  Committee  to  Represent  Canning 

Industry  . Editorial  12 

Economic  War  . Editorial  4 

Emblem  to  Identify  U.  S.  Canned  Foods* .  27 

Feeding  Our  Mobile  Army . Cant.  C.  F.  Kearney  15 

Fire  Brigades  For  Safety . L.  F.  Maar  12 

Frozen,  Fresh  &  Canned  Foods  Test  Made  by  Women  Buyers .  8 

Glass  Container  Industry  Prepares  for  Larger  Volume  in  1942 .  23 

Home  Economics  Division  (N.  C.  A.)  Log .  30 

Home  Food  Preservation — Wrong  and  Very  Dangerous 

Advice  . Editorial  47 

Inventory  of  Canned  Foods  Stocks  to  be  Taken .  41 

Labels  Should  Bear  Canners  Name* . Editorial  1 

Letters  to  the  Editor — Can  Stamping — Collapsible  Boxes, 

Etc . Editorial  24 

Maximum  Production  Without  Lost  Motion  Immediately 

Necessary  . Donald  Nelson  30 

Meats  (canned)  in  the  Army  Ration . Maj.  J.  H.  White  30 

Name  of  Commodity  Should  be  Stamped  on  Each  Can*  ....Editorial  18 

Name  of  Commodity  Should  be  Stamped  on  Each  Can*. ...Editorial  27 

National  Food  Brokers  Association  Standing  Committees .  33 

No  Thought  for  Post-War  Plans . Editorial  48 

Nutrition  Program  and  Cannetl  Foo<ls .  9 

Nutrition  Program  and  Canned  Foods* .  13 

Pack,  Pack,  Pack . Editorial  1 

PhelT>s,  H.  W.,  Letter  to  the  Industry .  30 

Production  Capacity  Can  and  Must  be  Stepped  Up . Editorial  23 

Profits  No  Bearing  on  Packs  in  War . Editorial  48 

Quality  Crops  Increase  the  Yield . Editorial  32 

Raw  Materials  for  War — U.  S.  Inventory .  26 

Salmon  Fishing  Fleet  Protection  Planne<i* . Observer  29 

Salt  in  Canning*  .  29 

Secretary’s  Report  C.  M.  S.  A . S.  O.  Gorsline  30 

Secretary’s  Report  N.  C.  A . Frank  E.  Gorrell  30 

Tax  Collection  Study  Shows  Trend  to  Centralization* .  12 

Tax  Relief  Sought  for  Canners .  6 

Thanksgiving  . Editorial  16 

Tomato  Bootlegging  . Editorial  4 

Treasurer’s  Report  N.  C.  A .  30 

Understanding— Vision — Guts . W.  L.  Batt  39 

War  . Editorial  20 

War  Clause  Suggested  for  Contracts* .  19 

War  Declaration  Will  Unite  Our  Nation . Editorial  14 

World  War  and  American  Business . Judfie  J.  Harry  Covington  28 

Warehouse  Situations*  .  13 

W.  P.  A.  Report  of  Six  Years’  Activity .  15 


DEHYDRATION 

Army  Buying  Dehydrated  Aj)ple  Nuggetts* .  43 

Army  Studies  Commercial  Facilities* .  27 

Army  Studies  Dehydration  .  40 

Canners  Committee  Formed  to  Conduct  Dehydration  Experiments  34 

Dehydrated  Foods  in  the  Army  Ration .  37 

Dehydratefl  Foods  in  the  War  Effort . Editorial  37 

Dehydrated  Food  Study — Ai)propriation  Bill  Passed* .  18 

Dehydration  Bulletin  Issuetl*  .  48 

Dehydration  Pi-esents  Packaging  Difficulties* .  38 

Expansion  Propp-am  Launched  by  U.  S.  D.  A .  1 

Food  Value  Study* .  29 

Geneva  Undertakes  Dehydration  Studies* .  45 

U.  S.  D.  A.  To  Aid  in  Dehydration* .  44 


*Indicates  less  than  one-half  page. 
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DISTRIBUTORS 


No.  Pa  fie 

U.  S.  D.  A.  To  Aid  in  Dehydration* .  44  10 

California  Grocers  in  Annual  Convention . Oheerver  9  20 

Chains  Coercive  Practices,  Allesed .  12  5 

Chains  Plan  Forum*  . 

Chain  Volume  Up  in  March* .  39  12 

Failures  in  Food  Trade  Fewer* .  3i>  13 


Independent  Grocers  Meet  at  San  Francisco*. 
Grocers  Elect  Officers*  . 


Jobber  Conference  Commit  ees*  . Obnerver  32  24 

Jobbers’  Sales  Gain  in  August* .  10  10 

Jobbing  Index  Rises  in  September  1941* .  13  20 

Labels  on  Linens  Prove  Help  to  Buyers . Observer  29  19 

Licensing  of  Distributors  Expected* .  13  10 

Narrow  Margins  Worry  Chains . Observer  11  10 

New  Item  for  Jobbers* . Observer  37  12 

Philadelphia  Salesmen’s  Better  Business  Association 

Formed*  . Observer  29  19 

Price  Rise  Continues*  . Observer  6  11 

Safeway  Buys  National*  .  H  H 

Simplified  Can  Sizes  Expected  by  Distributors .  21  9 

Supers  to  Meet*  . Observer  6  11 

Wagon  Jobbers  Meet*  .  4  24 

Willis  Bans  Profiteering*  .  21  5 

Women  Grocery  Clerks*  . Observer  22  20 


GOVERNMENT  REGULATIONS 


Additions  to  Staff  of  O.  P.  M.* .  13  10 

Agricultural  Achievement  in  Britain . Kditoriai  .">0  5 

Army  Takes  the  Stevens* .  •'>0  22 

Bids  and  Purchases : 

AM  A  Dry  Bean  Purchase  Plan* .  39  11 

Army  Buying  for  Five  Agencies . Editorial  41  5 

Army’s  Position  in  Canned  Foods  as  of  January  1942 — 

Lt.  Col.  P.  P.  Lof/an  30  13 

Army  Purchases  Made,  Quantity  and  Value .  14  21 

Army  Purchases  Made,  Quantity  and  Value .  15  8 

Army  Purchases  Made,  Quantity  and  Value .  22  9 

Army  Requirements  August  1941 .  3  10 

Bids,  Offers  and  Acceptances .  7  15 

Corn  Canners’  Bids . Wilbur  Carlson  7  7 

Corn  Canners  Get  Ready  to  Bid .  2  7 

I’ield  Ration  Ordered*  .  22  9 

Government  Procurement  of  Canned  Foods . L.  Baxter  30  15 

Government  Will  Purchase  from  First  Hands  MacKeachie  Tells 

Chain  Representatives  .  12  15 

M-86-a  Purchases  to  be  by  Negotiation* .  37  10 

Meats — Army  Buying  by  Weekly  Awards* .  37  10 

More  Time  Allowe<l  on  Bids . Editorial  1  5 

Negotiated  Contracts  .  13  8 

Negotiated  Contracts*  .  13  10 

Negotiate<i  Contracts  .  17  5 

New  Plan  for  Apricot  Bids* .  50  8 

Peaches  PostiKjned*  .  1  6 

President  (NCA)  Paulus  Urges  Canners  to  Bid .  2  5 

Progress  of  Army  Bids .  5  10 

Progress  of  Army  Bids . Editorial  o  16 

Purchases  Week  of  October  13,  1941* .  11  6 

Purchases  Week  of  October  20,  1941* .  12  11 

Salmon — 1,200,000  Cases  Taken  by  Government .  2  9 

Verhulst  Urges  Pea  Canners  to  Bid .  2  7 

War  Department  Policy  on  Canne<l  F>K>ds  Procurement* .  49  27 

Boxes : 

Box  Size  Regulation  (R-146-38)  Api)rove<l* .  8  8 

Boxes — ExiM)rt  (M-86-a)  a  “Must” .  44  9 

Container  Specifications  Not  Maximum* .  32  12 

Container  Specifications  Not  Maximum* . 32  19 

Export  Boxes  Re<tuire<i  for  Government  Purchases* .  36  10 

Exi)ort  Boxes  Required  for  Government  Purchases . Editorial  38  6 

Defense  and  the  Canning  Industry . h.  .1.  Meijer  18  8 

Glass  Advisory  Committee*  .  ,31  10 

Grades : 

Asparagus  (Notice)*  .  4  12 

Asi)aragus — Frozen  (Notice)*  .  35  10 

Beets  .  9  7 

Cherries  - Size  Eliminate<i*  .  1  8 

Continuous  Inspection  -Six  Florida  Plants  Added  to  1942  List*....  18  13 

Continuous  Pack  Inspection  Ex|)lained . Paul  M.  Williaiiis  34  7 

Corn — Frozen  (Notice)*  .  35  lo 

Fe<leral  Caniie<l  Foods  Specifications  (List  of  Api>rove<l 

Specifications- )  *  18  10 

Fruit  Cocktail  Standards  for  (Quality- Fill .  52  8 

Gra<le  A  Seizure*  . Observer  6  10 


Grades,  Stop  Issuance  of  New . Editorial 

Grapefruit  Juice  (Notice)*  .  ! 

Lemon  Juice  (Notice)*  . 

Orange  .luice  (Notice)*  . 

Orange  Juice  Grades  Changed* . 

Peaches — Canned  (Notice)*  . 

Pears  (Notice)*  . 

Peas  (Notice)*  . 

Pea  Grades  (Fi'ozen)  Changed* . 

Spinach  (and  other  Greens) . 

Tomatoes  (Canned)  . 

Labor:  (See  also  “Wage  &  Hour  Law”  under  Legal  &  Legislative) 

California  Ups  Women’s  Wage* . 

Canners  Liable  for  Growers’  Violation  of  Child  Labor  Law* . 

Crack  Down  Needed . Editorial 

Employment  Service  for  War  Pi-oduction . Ewan  Clatiue 

Farm  Labor  Placement . F.  W.  Hunter 

Farm  Labor  Placement — Vigorous  Program  in  Each  State  WPA 

Orders  . 

F,  S.  A.  to  Provide  Transient  Labor  Accommodations . 

Girl  Workers  Under  18  Permitted* . 

Labor  Camps  to  be  Directed  by  U.  S.  Employment  Service . 

Michigan  Modifies  Cannery  Labor  Rules* . 

Migratory  Farm  Workers  Get  Gas* . 

Save  a  Day  for  Victory . Editorial 

Students  for  Farm  Work  Planned* . 

13  Million  Persons  in  Labor  Reserve . 

Paper  Cans  for  Paints* . 

Prices  (OPA)  : 

Advertising  Allowances  Not  Covered  by  Price  Orders* . 

Application  of  Vegetable  Price  Order  (M.P.R.  No.  152) . 

Apricot  Price  Support*  . 

Army  Bid  Ceiling  Rider* . 

Army  Supports  Price  Guarantee  to  Certified  Canners* . 

Baskets  &  Boxes  Get  Special  Ceiling* . 

Box  Ceilings  Hold*  . 

Buyers’  Protection  on  Ceilings* . 

Canada  Freezes  Prices*  . 

Canada’s  Price  Control  Plan . Editorial 

Canned  Egg  &  Poultry  Products  Under  Price  Ceiling* . 

Ceiling — Canned  Vegetables  (M.P.R.  152) . 

Ceiling  Price  Defined*  . 

Ceilings — Exemptions  for  Peas  and  Tomatoes* . 

Ceilings — Exemptions  for  Peas  and  Tomatoes . 

Ceiling — Price  Questions  and  Answers . 

Ceilings — Good  Intentions  . Editorial 

Ceilings  on  Frozen  Foods  Raised* . 

Ceilings — Special  Deals  “Out” . 

Ceilings — Temi)orary  Maximum  Price  Regulation  No.  6 

(March  2  to  April  30) . 

Ceilings — Temporary  Maximum  Price  Regulation  No.  6 

(March  2  to  April  30) . Editorial 

Ceilings — Temporary  Maximum  Price  Regulation  No.  6 
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Will  take  from  No.  1  to  No.  3  cans  with 
out  change:  also  handles  No.  10  cans. 
No  spill,  no  damage  to  cans,  no  waste  o 
raw  stock,  small  floor  space,  large  capa 
city.  Manufartured  By 


A-K-ROBINS  and  COMPANY,  Inc. 

B  A  L  T  I  M  O  R  E,  M  D.,  U.  S.  A. 

MANUFACTURERS  OF  CANNING  EQUIPMENT 

wmmm. 


FIRE  DEFENSE 


NATIONAL  DEFENSE 


Keep  your  plant  and  premises  clean. 

Keep  grass  and  weeds  cut  close. 

Keep  oily  waste,  etc.  in  self-closing 
metal  cans. 

Keep  gasoline,  etc.  stored  outside  of 
main  buildings. 


KEEP  ADEQUATELY  INSURED 

Lansing  B.  Warner,  Incorporated 

Chicago,  Illinois 
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CANNED  FOODS 


FINE 
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FOR 


PHILLIPS  PACKING  CO.,  Inc. 

CAMBRIDGE  -  -  -  MARYLAND 
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No.  314  AUTOMATIC 
STRIP -FEED  PRESS 
with  Marquette  Air 
Cushion.  First  machine 
in  a  typicai  Cameron 
Press  Line  for  blanking, 
drawing,  trimming,  and 
curling  pie  tins. 


